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For the season of 1909 we have 


made preparation to take care of all 


COOP 


orders which you may place with 


us. We have installed new and 


2000500000 


improved machinery, have built and 

32 equipped new factories and our pre- 

+3 viously complete facilities are now 

‘3 larger and better than ever. We 

:3 want your orders for the coming 

season. . 

tee 

tat AMERICAN CAN COMPANY 
oe3 NEW YORK CHICAGO BALTIMORE SAN FRANCISCO MONTREAL 


: 
| 


NO BOTHER | 


TO EXPLAIN 


NEVER SLIP, The Solder That Does Things 
Hot or Cold. Eats Them Alive 
WHAT? The Microbes 


THE SEAL OF APPROVAL GUARANTEED. THAT’S ALL 


| NO. 17 STATE STREET, NEW YORK 
. Mi. Lang Co., FACTORY, - - PORTLAND, MAINE 


PEERLESS AIR COMPRESSOR 


High Duty Vacuum Pumps. 
Simple, Durable, Economic, Accessible. 
We make a specialty of Air Lift Pumping, 
Can Making, Testing and Oil Burning Installations. 
A4 Pneumatic Tools and Specialties, all sizes and 


types and for all duties. 
AMERICAN COMPRESSOR AND PUMP CO. 
Home Office and Works, Genera! Sales Office, 
718 E. PRATT STREET, 26 CORTLANDT STREET 
BALTIMORE, MD. ; NEW YORK. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


7 
4 : 
— 
— 
F 
Ws 
° 
Ss 


THE TRADE 


Tomatoes can now be handled: in con- 
finuous single line of large capacity 


Same as peas and corn 


We have demonstrated something quite notable this season 
in the line of improvements in Tomato Fillers, and can refer you 


-to parties who can vouch for the demonstrations made at their 


factories, namely: 


GREENABAUM BROS, Seaford, Del. 
J. T. POLK CO., Greenwood, Ind., and 
FAME CANNING CO., Tipton, Ind. 


The machine is rotary, carries four collapsible hoppers in 
which work collapsing plungers,—each hopper as it passes the 
aperture of feeding wheel receives a measured amount of Toma- 


toes, all of which goes into the can without waste and without 


damage to the fruit. The measuring is exact and can be varied as 


desired. The capacity demonstrated is 60 cans per minute for each 
machine. You might make inquiries from parties mentioned, and 
we are now ready to supply the trade in general with this machine, 


which shows a saving in both raw material and labor. 


Sprague Canning Machinery Company, 
DANIEL G. TRENCH & co, 5S Wabash Avenue, 
General Agents. Chicago, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 
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Ayars Machine 


OUR LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 

Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 

Ayars Topper and Wiper, 
Corn Cooker---Filler, 

Hayner Corn Silker, 

Morral Ear Corn Silker, 
Morral Corn Cutter, 

Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 

Electric Process Clock, 

Process Retorts and Crates, 
Open Top Kettles, 

Power Hoist, 

Chain Hoist, 

Rotary Crane, 

Friction Clutch, 

Seaming Machine, 

Can Tester, 

Peeling Table, 

Exkauster, 

Syruper, 

Test Box, 

Dip Box, 

Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 

Blower, 

Wagon Trucks. 

Can Marker, 

Can Straightener, 

Can Cleaner, ; Electric 
Fire Pots, Process Clock. 
Capping Steels, 3 

Soldering Coppers, 

Fruit Washer, 


SEND FOR FULL LINE 
OF CIRCULARS 


Universal 


Capper. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Salem, 


Ayars Machine Company, new yJersey. 


BROWN, BOGGS CO., Lrp., Hamitron, Ont., Sole Agents for Canada. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Hayner Corn Silker. 
| King Tomato Filler 


Address Our Nearest Tank Station or BAL TIMORE OFFI CE. 


BALTIMORE, FRIDAY, NOVEMBER 19, 1909. 


Plain and Lithographed Cans WEEKLY REVIEW. 


J 
In addition to Packers’ Cans, which Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


we manufacture in all sizes and with 


all openings, we operate our plant con- The tomato still occupies the center of the stage, is the 
hero or the villain as best suits the opinion of the reader, but 

tinuously during the entire year on a whatever his position all action centers about him. And the 
preludes that have been written defining the reason for his 

most diversified line, comprising Cans position in this play—or should we say tragedy—are as numer- 
for Coffee, j Ba king Powder, Confection- ous as there are personages with experience, whether they hail 
from that region bounded by the Susquehanna and long famed 

ery, Syrup, Crab Meat, Paint, Putty as Harford County, in which is situated Aberdeen; or claim 
New York from Harlem to Hellgate as their domicile, or be 

and Axle Grease. they of that rare species known as Tartars, all give good and 


sufficient reasons why his part is played as it 1s and not other- 
i. wise, and yet they do not exhaust the subject, as you notice. 
Attractive Lithographed Lard While corn and all other canned products bask in the glorious 
sun of fair prices and smile-producing profits, tomatoes languish 
p ail a and grow weaker and their holders cry more loudly for further 
a an reasons why they are such an unsatisfactory exception to the 
general rule. 
M M A writer, answering our Weekly Review of a fortnight ago, 
Oyster Shipp Ing Cans says that his brokers assure him that instead of their being 
4,000,000 cases to supply the rest of the year there are 14,000,- 
Pint to five gallon sizes, with Pat- 000; and if this be the case why look further for the cause of 
5734c. tomatoes? 
ent Sealing Device; and Lithogr. aphed Possibly old Jack Frost could prove a better instructor upon 
L at els . this much mooted question than anyone else, and he would 
, probably say now, that over 90% of all the tomatoes packed in 
; the Tri-State territory are warehoused under such conditions 
SHS HS that it is ‘dead easy’ for him to get at them; that these packers 
know this, and that the near approach of this probability—not 
possibility—coupled with the insistent demand of the money 
lenders for a return of their own, causes the holders to look at 
SOUTHERN F AN COMP ANY any price offered as better than goods held longer. The result 
5 is a continual offering of goods at any price obtainable—not 
‘| only to realize money for pressing needs, but to save these 
: goods from further loss by frosting and freezing. When this 
Baltimore, Maryland class of packers has been put out of the market through the 
sale of their goods, then those packers who are now holding at 


ONE OF THE LARGEST INDEPENDENT PLANTS 7oc. to 72%4c. and higher will come in for their reward. If the. 


LINE ts used by 95 per cont of the CANN- 3 | 
Because It is best and cheapest, and Is fer oe 
sala Tank in _ Barrels or iron Drums 
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Tri-State Association’s figures are correct, this reward should 
not be far off; if our correspondent’s brokers are correct, then 
the reward will never be realized. 

We have heard it rumored that the Government has seized 
several thousands of cases of tomatoes because they were not 
‘solid meat’, ‘solid packed’, ‘extra quality’, etc., etc., but on 
the contrary were slack filled goods. The market will certainly 
be grateful for all such small favors received, and sincerely 
hopes that the good work will be pushed to the limit. In fact 
we believe we would voice the opinion of a great many if we 
said ‘‘Welcome, Uncle Sammie, take them all; it is a good rid- 
dance of bad rubbish’’. 

With the Campaign of Publicity in full swing, as it now is, 
we must guard the market against all goods that will not further 
the efforts of the boomers; and it might as well be understood: 
If there is anything that aoes more to destroy faith in canned 
goods and works to decrease the consumption of them instead 
of increasing it than a can of poor goods under a fancy label, 
it must be another can of poor goods with a label that misleads. 
You have paid out your money to make this boom, and to help 
increase the consumption of your goods—now you are compelled 
to take care of the personal question in the matter, for if you 
do not the position of canned goods will sink lower than it was 
before the campaign was begun. You have invited the light of 
publicity to be turned on you, and if you are not ready you will 
find yourself in a sorry plight. 

What has this to do with the market? Everything; for the 
market conditions that we can report have all passed, and if you 
make anything on your pack of this vear you will make it in 
the future, and it is therefore most necessary to look to the 
future. 

There is actually no change in market conditions from those 
recorded last week. Maryland, Delaware and Virginia tomatoes 
are being offered and sold by some canners at 60c., and takers 
of small blocks are found for such offerings; other holders in 
these sections are withdrawn from the market, and will not 
consider anything under 7oc. for their goods. All who can 
hold are numbered in this class. Indiana refuses to consider 
less than 75c. for tomatoes, although Ohio is reported as offer- 
ing them below 7o0c., and to both conditions there are excep- 
tions. The holidays are drawing so near that the demand and 
attention to this line must cease, and holders do not expect to 
realize better prices until after the turn of the year. 

Corn is quiet but holds fairly firm at the prices as quoted. 
Jobbers have had their wants pretty well supplied, and are wait- 
ing the outcome of the mauy stories as tothe pack. They show 
the same disposition here as in other lines, and cannot be forced 
into buying. 

Peas are in about the same position, in a general way, as 
corn, though the outlook is not as strong as in corn. 

Peaches, pears and small fruits are receiving a fair share of 
demand, for these articles work in with holiday goods, and job- 
bers are supplying tueir needs, though there is no change in 
prices to note. 

The American Sheet & Tin Plate Co. has advanced prices 
1oc. per box on tin plates, and those can makers who had not 
laid in their stocks of plates must pay the fiddler. There are 


not many buying cans just now, so the can companies will not 
be badly caught. 


For conditions iu other markets see our regular correspon- 
dence and the market quotations on their regular pages. 


CHICAGO MARKET. 


Special Correspondence to ‘‘The Trade’’ 


CHICAGO, November 18, 1909. 

Corn Statistics.—It is learned here that the pack of corn 
in the Central West, including all the following States, viz.: 
Arkansas, Colorado, Florida, Illinois, Idaho, Indiana, Iowa, 
Kansas, Kentucky, Michigan, Minnesota, Missouri, Nebraska, 
Ohio, Oklahoma South Dakota, Texas, Tennessee, Utah, 
Washington and Wisconsin, aggregates this year, 1909, about 
three million four hundred thousand cases, and that the num- 
ber of cases remaining unsold on October 31, 1909, in first 
hands is less than four hundred thousand cases. 

The quantity of corn packed (the figures given are correct 
within twenty-five thousand cases) in 1909 is a great surprise to 
dealers and packers, for it was supposed that the output would 
be much larger In fact it is less by half a million cases than 
the corn pack in the same States in 1908, and the very small 
proportion remaining unsold in first hands, being only about 
one-tenth of the pack, shows conclusively that a large portion 
of the output has gone East to supply deficiencies there. 

These figures were privately circulated among packers of 
the Western Canned Goods Packers’ Association at their recent 
meeting in Chicago, but under strict injunctions of secrecy. 
They, however, leaked out at the Indianapolis State Conven- 
tion and were brought to Chicago by word of mouth. I could 
furnish the exact figures, but am under promise not to do so. 

Those I give were obtained in an unrestricted connection 
and are near enough ‘to be relied upon. 

What benefit secrecy is in this matter I am unable to under- 
stand, as the strength of the market is plainly shown, and pack- 
ers have everything to gain by giviug out the actual figures. 

We all know that Maine, Maryland, New York, Vermont, 
Pennsylvania and eastern and southern States where any corn 
is canned are all oversold this year, and that packers there are 
compelled to prorate their deliveries. The question arises when 
only. 400,000 cases remain in first hands, less than one-tenth the 
output of total pack, where is the supply of canned corn to come 
from for the season, almost the whole of which is before us. 
Look out for skyrocket prices on canned corn. 

Pea Statistics.—The pack of peas of 1909 in the same 
States, enumerated in the previous item or in the district em- 
braced by the Western Canned Goods Packers’ Association, was 
one and three-quarter million cases, about, and the quantity in 
first hands unsold on October 31, 1909, was a little more than 
four hundred thousand cases; ora little more than one-fourth 
the entire output. It is understood that the stock in first hands 
consists almost altogether of low grade peas that will not pass 
for fancy quality. The position of the market is therefore 
shown to be strong, and with a prospect for higher prices 
later on. % 

Canned Tomatoes.—The close of lake navigation, which 
is set for November 25, has caused considerable buying, East, 


of cheap canned tomatoes. The advance in freight of three 
cents per hundred is an item, and it is regarded that at 6oc. for 
full standard quality the price is as low as it can be expected to 
fall. It is claimed by some brokers that full standard quality 


The Name That Means SEED QUALITY 


LEONARD 


Seed Co. 


CHICAGO 


79-81 E. KINZIE ST. 
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tomatoes cannot be purchased as low as 6oc. in Maryland, but 
they areinerror. I have seen several lots of well filled No. 3 
tomatoes, averaging in gross weight 40 ounces to the can, care- 
fully packed, peeled and free from green pieces, which are now 
arriving, having been bought at that price or a parity of 68%c. 
per dozen on dock at Chicago. 

Eastern tomatoes of such qualities are much superior to the 
full standard goods of Indiana packing this year, in fact I have 
not seen a really fine standard tomato from Indiana this season, 
of the 1909 packing. 

Retail merchants of Chicago are making very careful selec- 
tions of their winter supplies of canned tamatoes as to quality, 
and are giving the slack-filled, water-packed, sloppy goods the 
quick ‘‘go by,’’ for they find that they can buy full grade stand- 
‘ards within 2%c. to 5c. per dozen of the ‘‘punk’’ goods, and 
they have also learned that consumers will no longer submit to 
being swindled in being sold a can with some colored water and 
a few green pieces of tomato floating therein, labeled ‘‘Choice 
Tomatoes’”’ or ‘‘Fancy Tomatoes.’’ 

But little attention has béen given in the past in this mar- 
ket to the comparative size or weight of tomato cans. A certain 
house has begun a campaign of education in that respect and 
now Offers for sale to the retail trade of Chicago, regularly, all 
sizes of cans of tomatoes as follows: 


Six inch tall cans weighing gross,....................... 48 oz. 
Five and three-quarter inch cans weighing gross... 46 ‘‘ 
Five and one-half inch cans weighing gross.......... 44‘ 
Five inch cans weighing 4o 
Four and seven-eighth inch cans weighing gross... 38 ‘‘ 


Four and three-quarter inch cans weighing gross... 37 ‘‘ 

The price being graduated accordingly. Then the different 
qualities of ‘Red Ripe’, ‘Ripe’, ‘Hand-Packed Whole in San- 
itary Cans’, Sweetened and Salted’ and ‘Seconds’ are all offered 
to the trade at appropriate and proportionate prices. It is a 
movement in the right direction and will prove of benefit to the 
industry. 

A Correspondent’s Sphere.—A broker who represents a 
specialty in canned goods which has attained some popularity 
called me on the phone a few days ago and said: ‘You write 


that ‘‘WRANGLER’’ column for THE TRADE, don’t you? I 
admitted the charge. Then he asked: ‘‘What are you attract- 
ing the attention of canners to the growing popularity of my 
specialty for? You are interested in jobbing the goods and 
getting a profiton them. The first thing you know a whole lot 
of Baltimore and other packers will be putting the article on 
the market and the price will be cut to nothing and none of us 
will be able to make anything out of it.’’ 

My reply was that I had no ‘‘protective policy’’ as a cor- 
respondent to THE TRADE and that if I could give information 
to canners which would be useful to them in extending the var- 
iety of their productions and at the same time make a staple and 
free seller of an article which at present was of limited produc- 


tion, I considered that I was doing my duty on the principle 
that he who caused two blades of grass to grow where only one 
grew before, benefitted humanity, and that I gave no thought 


‘to matter of personal interest when I was writing the news. 


The mission of trade papers like THE TRADE is to print 
the news and all matters of probable value to canners and deal- 
ers that come within its knowledge, hewing to the line, let the 
chips fall on whoever’s toes may be in the way. ; 


A writer for the public cannot permit personal friendships 
or private interests to stand in the way of his duty to his read- 
ers. It is his duty to roll over them as insensately as a Jugger- 
naut car, if they interfere with his duty to his constituency, 
and to allow no influence to be so powerful as to dismay him, or 
no cause to be so pitiful as to influence him through sympathy, 
provided either fear or pity tend to swerve him from the path of 
a faithful news gatherer. 

The broker, however, was wrong in his premises. Compe- 
tition increases consumption and brokerages and profits. It 
educates humanity and brings happiness and comfort into the 
world. It is creative and upbuilds the scope and the comfort of 
civilization, while the restriction of competion tends to monopoly, 
and monopoly is like the strange woman described in Proverbs, 
5-x: ‘‘Her feet go down to death; her steps take hold on hell.’’ 


WRANGLER. 


Oyster Steam Box 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co. 


Machine and Boiler Works, 
1917 AND 1919 ALICEANNA STREET, 


Baltimore, Md. 


CANNERS 


should make no mistake in believing all Cans 


to be of equal grade. Comparison and test will 

readily show a marked difference in both quality 

of material used, and strength of manufacture. 

We call your attention to the high class 

Can we are now delivering on orders, and on the 

- strength of same we respectfully solicit an 
opportunity to figure on your requirements. 

We operate our plant all the year round, 

and are particularly well fixed to fill your orders 


for Fall and Winter Packing. 


Tue Boye Can Co. 


BALTIMORE, MD. 
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NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


New York, November 17.—Something of the holiday activ- 
ity has begun in the retail department of the canned goods 
trade, and ultimately this will be felt in the packing and jobbing 
departments. © Holders are insistent upon obtaining full outside 
prices, and only in rare instances is it possible to secure conces- 
sions from packers and others who have surplus stocks. 
Because of this it may almost be said that the market is firmer, 
though this does not mean necessarily that prices promise to 
advance. On the contrary, holders will be satisfied, probably, 
if they remain where they are for the present. The situation 
is, perhaps, best summed up in the words of a dealer who de- 
clared that holders are refusing to let go until they are forced 
to do so, and are constantly hoping for something better to turn 
up to help them out. Retailers have not bought freely hereto- 
fore, and now that consuming demand is increasing they find it 
necessary to come into market often to replenish reduced stocks. 
While these orders are individually small, many of them are 
received. Consequently they impart an impression of activity 
to the market and cause buyers to feel that there is something 
doing. A good deal of difficulty is experienced in shipping 
because of congestion at the terminals. It may be the same old 
complaint, but it is intensified this year because of the fact that 
everybody waited until the last possible moment before placing 
orders. The result can be imagined. It is useless to undertake 
to describe it. 
Tomatoes.—It is said that the market is a shade weak, but 
that is only partially true. Full standards are held firmly at 


6oc., and no packer will sell below. Still, it must be admitted 
that there are good many sellers at 574c. regular terms f.o.b. 
factory. The truth is these goods are not what a buyer would 
care to put out under his own label, consequently they can 
scarcely be called representative of the market. A good many 
offers of 5734c. have been refused the past few days, packers 
holding out for full 60c. In No. ros the situation is not essen- 
tially different from what it has been heretofore, and in No. 2s 
the same general conditions prevail. It is, therefore, a rather 
quiet market, without much interest beyond supplying the regu- 
lar daily requirements. The prospect for improvement is con- 
sidered bright. 

Corn.—The situation is reported strong everywhere. The 
supply of good stock in fancy, or even standard grades, is re- 
ported light. Nothing of desirable quality is offered in State 
goods below 85c., and the small quantities of Maine corn still 
available are held at $1.00 to $1.10. A good inquiry for Mary- 
land Maine style is reported from Baltimore, and low priced 
stock is said to be closely cleaned up. What remains there is 
said to be firmly held at 72%4c. to 75c., with extra fancy held at 
8oc. in some instances. The market for western stock is fairly 
active, but it is almost impossible to secure sufficient to fill 
orders. 

Peas.—Movement is light, being limited in most instances 
to daily requirements which are not heavy. Offerings from the 
West are not heavy and the market for all Wisconsin stock is 
firm. Baltimore reports buying, but says some bargains are 
still obtainable. 

String Beans.—The market is higher and further increases 
are expected as a result of the short pack. Present prices run 
about as follows: No. 2, 5234c. to 7oc.; No. 3, 75c. to 80c.; 
No. 10s, $2.25 to $2.35, all f.o.b. packing point, as to quality. 

Spinach.—A good demand for southern fall packed stock is 
reported, especially in No. los, and No. 2s are also moving 


Announcement 


We are the Owners of a Patent 


Covering the Lock and Lap Side Seam 


for Sanitary Cans, and will hold all 


infringers, whether makers or users of 


the cans, responsible for damages. 


RUTLAND, - 


L. & J. A. STEWARD, 


VERMONT. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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SANITARY CANS 


With 


We are pleased to announce that we are 
equipped to manufacture all regular sizes of Sani- 
tary Cans with our Improved Lock Side Seam. 
This style of Side Seam has been thoroughly 
tried out and perfected during the past season; 
it has given universal satisfaction and is regarded 
as a decided improvement over the Lap Side 
Seam. Our adoption of the Improved Lock Seam 
marks another step forward in the development 
of the Sanitary Can. The old style Lap Seam 
served us well, as indeed it did all Can making 
systems in their embryotic stages. In thus aban- 
doning it, we are removing the only obsolete 
feature of the Sanitary Can. 


Sanitary Cans have been originated, devel- 
oped and perfected by us. Our many years’ ex- 
perience is worth much to the packer. 

We manufacture ONLY this type of Can, 
and devote our entire attention to it. We have 
no experiments to try out on any one. 


SAMPLES UPON REQUEST. 


% 


IMPROVED LOCK SIDE SEAM 


SANITARY CAN COMPANY 


General Offices: FAIRPORT, N. Y. 


Factories: 
Fairport, N. Y., Indianapolis, Ind. 
Bridgeton, N. J. 


Sanitary Can Company, Ltd., 


New York Office: 447 W. FOURTEENTH ST. Niagara Falls, Ontario. 


Cans manufactured under Max Ams Patents. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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freely. The packing is reported nearlydone. Pricesrun about 
as follows: No. 10s, $2.80 to $3.00; No. 3s, 85 togoc.; all 
f.o.b. factory. ot 

Fruits.—California fruits remain about the same as hith- 
erto reported. The market remains firm under comparatively 
light offerings from the Coast and a steady jobbing demand for 
distribution here. 

Apples.—No. 10s remain, quiet, but, steady, with sales 
rather restricted because of the uncertainty which veils. the 
probable future movement. The situation offers no material 
change from last week. 

Peaches.—Southern pack have sold at concessions because 
of the pressure to clean up. A steady feeling prevails at this 
writing, however, and according to advices from Baltimore the 
bottom of the market seems to have been reached. Sales of 
seconds have been reported a shade under 62%4c. for No. 2 
whites and 67 %c. for all yellows in that size. No. 3 whites are 
quoted at g95c. to $1.00 and $1.00 to $1.05 for No. 3 yellows, all 
f.o.b. Baltimore. 

Pineapples.—The market is quiet and prices are somewhat 
nominal. Baltimore reports the supply of pie grated as practi- 
cally exhausted. 


Salmon.—Movement from jobber to retailer continues upon , 


a fairly liberal scale, with stocks here atalowebb. Pinks are 
about the only grade offered for shipment from the coast. It.is 
still possible to buy at 6oc. f.o.b., though 65c. is the usual ask- 
price. Red Alaska is unchanged and prices are firm as previ- 
ously quoted, though movement is slightly checked because of 
high prices. 

Sardines.—Packing of domestic grades continues light, but 
there is little demand for either prompt or forward shipment 
from factories. Those buyers who need immediate supplies are 
obtaining goods from competitors who bought around $2.00 
f.o.b. for quarter-oils in drawn cans and are now taking their 
profits. They can afford to undersell packers on prompt deliv- 
eries and therefore get the preference. 

Hupson. 


Advertising of the California Fruit Canners’ Association. 


‘*Berkeley,’’ our correspondent on the Pacific Coast, sends 
us a clipping from a San Francisco paper, containing an adver- 
tisement of the California Fruit Canners’ Association. This, of 
course, is to popularize the company’s own goods and especially 
‘‘Del-Monte’’ Brand of food products, but the wording of the 
ad is so general in its scope that it cannot help the sale of all 
canned goods. It is very much on the order of the ads of the 
National Canners’ Association. We give the advertisement in 
full, but are unable to give the same typographical arrange- 
ment, which lends much to the attractiveness of the matter. 


NO PRESERVATIVES USED IN CANNED FRUITS 
OR VEGETABLES. 


.. We want you to know, Mrs. Housewife, that the talk 
about preservatives doesn’t refer to Canned Fruits and 


Vegetables. 


Corn, peas, tomatoes, peaches 
and all vegetables and fruits are 
preserved by sterilization alone. 
That means by heat. 

This is true of any brand, put 
up by amy canner, For preserva- 
tives are unnecessary. To use them 
would be useless expense. 

Vegetables and fruits for can- 
ning are taken 


Modern canning began with the 
invention of sterilization. 

In the old days most of us for 
most of the year had to go without 
fresh vegetables and fruits. Now 
we have them all the time. 

Hundreds of millions of cans are 
put up in the season of plenty for 
the seasons of dearth. 

This has had 
immense effect 


fresh from the 
gardens and or- D e | Mon t e on good health, 


chards. They are 

usually canned 

the very day they 
are picked. 

They are cooked 

in the cleanest of 

_kitchens—cooked just as you cook 


them yourself. And nothing what- 


ever is added, save sometimes a 
savor of salt for vegetables or sugar 
for fruits. 

They are sterilized by heat, after 
the cans are sealed. When you 
open a product—perhaps months 
after the canning—it is as fresh as 
the day it was picked. 


Canned Fruits and Vege- 
tables Packed Where 
They Ripen The Day 
They’re Picked. 


for fresh vege- 
tables form an 
essential part of 
our diet. 

Don’t let mis- 
taken prejudice 
rob you of all this good. Canned 
vegetables and fruits have the same 
freshness and flavor—are just as 
free from preservatives—as those 
you cook yourself. This is always 
true, Fruits or vegetables naturally 
vary. One crop may excel another. 
One section may grow finer grades 
than another. But all are clean, 
all pure, all free from preservatives. 


Del Monte—Best Value of Our 400 Brands of Tomatoes 


Selected tomatoes—large, vine- 
ripened and firm—are the Del 
Monte brand. 

We put up 400 varying grades of 
tomatoes under 400 different labels; 
mauy for dealers who own their own 
brands. This year we put up over 
a million bushels of tomatoes, The 
cream of that crop can be placed on 
your table this winter by simply 
asking your grocer for Del Monte 
tomatoes, 

Acan of Del Monte tomatoes is 


drain off all extra water. That is 
why you will find a can of Del 
Monte contains two or three times 


‘as much actual tomato meat as 


other brands. The price everywhere 
is 12% cents a can. 


You will always be sure of the 
best values in tomatoes by insisting 
on Del Monte, for it carries our 
name and guarantee. 


The same is true of all Del Monte 
fruits and vegetables, All grocers 


principally solid tomato meat. We can supply you. 


CALIFORNIA FRUIT CANNERS’ 


ASSOCIATION 


SAN FRANCISCO, CAL. 
The Largest Canners of Fruits and Vegetables in the World 


PRACTICAL AND ECONOMICAL GAS SERVICE 


This is the ONE PIPE SYSTEM that is so extensively used by 
well known CANNERS. 

Uses LOW GRADE GASOLINE OR DISTILLATE with greater 
economy and efficiency than any other system on the market. 

Meets the Insurance Underwriters’ requirements, and does not 
increase your Insurance by its installation. 
canners using the system with great economy. 

Machine complete for 1 line plants $250.00 F. O. 3. Muskegon. 
Shipped on approval, satisfaction guaranteed. 


ILLUSTRATION SHOWS PLAIN JUNIOR No. 1%. 


Hundreds of well known 


U.S. GAS MACHINE C0. - 


H. R. STICKNEY, Portiand, Me., New England Representative 


Muskegon, Mich. 
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California Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


San FRAncisco, CaL., November 13, 1909. 

The canning of fruits and vegetables in California may be 
regarded as being at an end for this year, for during the past 
few days a heavy rain has fallen, succeeded by cold, foggy 
weather, and operations on tomatoes, which have been about 
the only article receiving attention for some time, have been 
brought to a close. For several weeks past the canneries have 
been operating a few hours a day only, and in ordinary seasons 
would not have cared to keep their plants open for the small 
amounts that have been delivered tothem. Market conditions, 
however, are such at the present time that a much larger pack 
on the Coast could be taken care of easily. With the coming on 
of winter the Coast demand for canned goods is becoming strong 
again, and within the past two weeks has become quite a factor 
in the trade of the local houses. Shipments of canned goods to 
the East and to Europe by the water route continue to:be heavy, 
and orders are still coming in at a rate that lead packers to 
believe that a general sorting over of stock will be necessary 
about the first of the year to prevent overselling on some lines. 
In regard to tomatoes, there are great differences of opinion 
among the various members of the trade. Canners, as a rule, 
hold that the situation is very firm, and are holding stocks at 
the advanced prices named some time ago. Some jobbers, how- 
ever, believe that conditions do not warrant these prices, and 
are offering goods to their customers at lower rates than the 
canners are willing to sellthem. Just how long this condition 
will prevail remains to be seen, but it is the opinion that none 


of the jobbers have much of a stock of holdover goods, and that 
their lower rates cannot prevail for any length of time. Canned 
pears are in special demand at the present time, btit® stocks of 
choice Bartlett are very scarce here. The pack may be said to 
be disposed of, but a few canners still have limited stocks. 
Prices are largely nominal, depending on how badly buyers 
want the goods. There has been no advance of late, but sev- 
eral sales have been made at advances on the list price. 

The feature of the past week in the canned salmon market 
has been a strong improvement to be noted in the demand for 
pink fish. Coast stocks of this variety of canned salmon have 
been drawn upon but lightly since the commencement of the 
packing season, and packers here were rather disappointed. 
However, it develops that the retail business in this line has 
been improving with the scarcity of other grades and better 
financial conditions in the South, and the large stocks of this 
fish that have been in the large distributing centers have been 
steadily diminishing until it is necessary to stock up again. 
Coast interests are just commencing to feel the effects of this 
improved condition, and several small sales have been reported 
during the past week with a great many inquiries. That the 
present extremely low prices will shortly give away to increased 
rates is the general opinion, and this change is expected before 
the beginning of the new year. Some firms refuse to sell at 
current rates, claiming that this does not more than cover the 
cost of packing and handling. 

There seems to be fewer canned oysters sold in this market 
this season than is usually the case. The increased quantities 
of fresh oysters grown on this Coast, and better transportation 
facilities have brought fresh frozen oysters to the front to the 
detriment of the canned oyster. + 

Canned pineapple continues to arrive on almost every ves- 
sel that arrives from the Hawaiian Islands, and distribution is 
being made from this port as fast as received as stocks in most 


Fire Insurance 
at Canners Exchange 


LANSING B. WARNER, 


Attorney and Manager. 
5 Wabash Avenue, CHICAGO, 


ADVISORY COMMITTEE. 
FRANK VAN CAMP, Chairman. CHAS. S. CRARY, Treasurer. 
Indianapolis, ‘Ind, Hoopeston, Ill. 


GEORGE G. BAILEY, WM. R. ROACH, 
Rome, N. Y. Hart, Mich. 


L. A. SEARS, Chillicothe, Ohio. 


Officially Endorsed by the National Canners’ Association 


FIRE INSURANCE 
AT COST 


More than 250 of the most representative Canning 
Factories in the United States have taken advantage 
of our plan and have effected a large saving. 


For full information, address 


LANSING B. WARNER, 


Attorney and Manager, 
5 WABASH AVENUE, CHICAGO, 


A COMPLETE LIST 
Of the Commercial Peach Orchards of Georgia 


@ We have carefully compiled a mailing list of the 
Peach growers of Georgia, with Post-Office and 
shipping station address. This is a very complete 
list of the commercial Orchards of Georgia and ad- 
joining districts of South Carolina and Alabama, 
and includes the names of over 1300 growers. 

@ We are prepared to fill orders for same, and on 
receipt of $7.50 will mail promptly to any address. 
Remit by Post-Office or Express Money Order, or 
Check. Do not mail loose currency. —_— 
I. M. FLEMING, Manager. 


Georgia Fruit 
ATLANTA, GEORGIA 


Ask Yourself These Questions: 


DO YOU WANT 


—a Picking Table 

—a Sanitary Conveyor 

—to buy a Can Washer 

—to sell your business 

—to sell some old machinery in order 
that you may get some new 

—to buy or sell a set of scales 

—a second-hand Corn Cooker 

—a Boiler and Engine 

—more money in your business 


Try a Want Ad in THE TRADE 
It costs little It works quickly It brings results 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 


12 THE TRADE. 


places are reported as being short, and in some cases ex- 
tremely so. 

Stocks of canned corn in the hands of Coast jobbers’ are 
rather light, as they do not care to load up very heavily until 
the totals of the pack are reported from the East. The setting 
in of winter in the mountain districts is causing an increase in 
the demand, but in the valleys fresh corn is still to be had in 
the markets. IO 

Shipments of Japanese canned crabs are now coming to 
hand, and it is asserted here that the entire pack of the present 
season has been secured by a syndicate which is now perfecting 
a selling organization. Prices have been advanced fully ten 
per cent during the past month. A large part of the stock that 
is received here comes in cans with Japanese labels, but these 
labels are removed and new ones substituted when the goods 
are marketed in this country. 

Another insurance company was given a setback in the 
local courts this week when District Judge Van Fleet refused to 
interfere with a jury’s verdict by granting a new trial. The 
American Can Co. had been given a verdict of $23,730 against 
the Commercial Union Assurance Co., but the insurance concern 
desired to have the verdict set aside. Motions for a new trial 
was made, but Judge Van Fleet said from the bench that he did 
not feel justified in overthrowing the verdict, as the jury was 
the judge of the facts. The suit was the outcome of the insur- 
ance company refusing to pay policies written by it on property 
afterward destroyed in the fire of April 18, 1906. 

The Alaska Packers’ Association has decided to remove the 
salmon cannery now at Karluk, Alaska to Uyak Bay, and a 
crew will be sent to the North as early next spring as possible 
in order to have the work finished before the commencement of 
next season’s fishing operations. The move is to be made on 
account of the poor harbor facilities at Karluk, which has been 
the cause in the past of the loss of vessels to the company. 


Fishing wili be continued as before at Karluk, but the catches 
will be taken to the new plant at Uvak forcanning. The Asso- 
ciation has commenced work on its improvement project at 
Alameda, Cal., and will soon have its property dredged to a 
uniform depth of twenty-five feet. A new marine railway is 
being installed and a repair plant erected. 

At a special meeting of the stockholders of the Alaska Fish- 
ermen’s Packing Co., held November 2, at Astoria, Ore., it was 
decided to enlarge the company’s plant on the Nushagak river, 
Bristol Bay, Alaska, by the purchase of another cannery and a 
saltery. Both plants will be improved next spring. It is also 
planned to buy another sailing vessel, and the increased facili- 
ties will enable the company to about double its annual pack. 

Mr. Spiro Vuscovitch, superintendent of the Napa branch 
of the California Canneries Co., has left for an extended busi- 
ness and pleasure trip through the East and Europe. 

The Commercial Club at Del Rio, Tex., is now negotiating 
with an experienced canner who plans to establish a sweet 
potato canning plant at that place. 

BERKELEY. 


Fruit and Vegetable Canning. 


In Bulletin number 82, of the Bureau of Labor, for the 
month of May, 1909 (just issued), in which is. given a portion 
of the 21st annual report of the State of New Jersey, for the 
year ending October 31, 1908, the following appears: 

“In 1907 there were 42 canneries (in New Jersey) from 
which returns were received. Invested capital to the amount 
of $775,996, and wages paid to the amount of $429,442 were 
reported by the canneries. The 42 canneries gave employment 
to 4,901 wage earners—2,078 males and 2,823 females. The 
selling value of the product amounted to $2,263,361.’’ 


“BLISS” 


COMPLETE EQUIPMENTS OF MODERN AUTOMATIC 
CAN MAKING MACHINERY 


FOR PACKERS’ CANS, SANITARY CANS AND TIN PACKAGES 
OF EVERY DESCRIPTION 


The Automatic Floater shown covers a wide range of work, handling cans from 
1% to 6 inches in diameter by 3 to 6 inches long, at the rate of 150 per minute, | 
The machine can be changed over from ohe size can to another in about twenty 
minutes, no adjustments being required other than changing chutes and conveyors. 
It is fitted with a friction clutch, and can be driven direct from a line shaft. One 
set of burners takes care of the solder pan which solders both tops and bottoms. 
The machine may also he arranged to use coal or wood fuel. If desired, this floater 


can be supplied with solder-saving appliances. . -.* 


Yours for the Asking, Can Making Machinery Catalogue No. 14. 


E. W. BLISS COMPANY, 


25 Adams Street, 


PATENTED. 
No. 15K AUTOMATIC FLOATER. 


BROOKLYN, N. Y. 


Representatives for Chicago and Vicinity, 


STILES-MORSE CO., 562 Washington Boulevard, CHICAGO, ILL. 
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Impressions of the Second International Food Congress. 


By Loudon M. Douglas, Lecturer on the Food Industries, Edin- 
burgh, Honorary Secretary in the United Kingdom 
of the White Cross Society of Geneva. 


Last year, the Frst International Food Congress was held 
at Geneva, under the auspices of the White Cross Society of 
Geneva, and the results attained there were of such a highly 
satisfactory character as to warrant the promoters in looking 
forward to an even more successful Congress during the present 
year. 

It was determined to hold this year’s Congress in Paris, 
and so continue the good work so well begun. 

At Geneva last year, Pure Food in all its branches was de- 
fined, as also Alimentary Substances such as drugs and ice. 

This year’s Congress was devoted to the definitions of such 
operations as might be recognized in the manufacture of Ali- 
mentary Substances. 

In passing, it may be said, that when these definitions are 
complete, they will form a guide of an irreproachable character 
to all who are concerned in the production or handling of Food 
and Alimentary Substances. It will not be possible, however, 
to translate into law the various findings until analytical meth- 
ods are unified, and a complete system of standardization has 
been set up in every country. 

Next year’s Congress will most likely be devoted to this 
work, and to judge from the numbers attending at Paris, there 
is every likelihood, that, wherever it is held, it will attract 
enthusiastic food specialists from all parts of the world. 

This year’s Congress was an undoubted success. It was 
held in the College of Medicine, Paris, which was kindly given 
up by the Faculty to its deliberations during the week, Octo- 
ber 17 to 24, inclusive, and, although the halls are fairly large, 
they were crowded on many occasions when burning questions 
were being discussed. 


Over 2,000 members subscribed their names, and they 
hailed from 28 different countries throughout the world, and 
such a large number taxed the secretarial staff to the utmost. 
Orderly arrangements, however, came out of it all, and as prom- 
ised, the official opening duly took place on Monday, the 18th 
of October, and was presided over by M. Ruau, the distin- 
guished Minister of Agriculture of France, who was supported 
by Professor Bordas, President of the Congress, and M. Paul 
Bolo, one of the generous founders, together with many repre- 
sentatives of the delegations from various foreign governments, 
and also the General Secretary of the White Cross Society, 
M. Robert Fazy, Geneva, and M. Ch. Franche, Organizing 
Secretary of the Congress. 

The method of carrying on the Congress was very effective, 
the various Food and Alimentary Substances being grouped 
together under a general heading, which formed the designa- 
tions of Sections, and the order of procedure was as follows:— 

Each subject was discussed and a definition arrived at by a 
vote. This definition, or resolution, was considered to be the 
finding of the Section, and was thereafter referred to the Hy- 
gienic Section, which discussed the matter from the point of 
view of Health and Hygiene. 


This arrangement worked very well, and it is gratifying to 
say that in the Hygienic Section alone there were frequently 
over 500 interested people present, which shows that there was 
an amount of enthusiasm one would hardly have expected to 
find in connection with such a subject as the Food Supply. 

It is also notable that many of these hygienists were men 
whose names are known throughout the whole world. 

The Sections were as follows:— 

I. Drinks, including Wine, Liquers, Cider, Beer, Syrups 
and Vinegar. 

II. BAKERY PrRopvucTs, including Flour, Bread and Pastry. 


STOP THAT RUST ON YOUR CANNED GOODS AND USE 


MAIER’S SILVER LACQUER 


WE MANUFACTURE LACQUERS, ALL COLORS, 
FOR BRIGHT AND RUSTY CANS. : : : : : : 


BAL 


IMORE, MD. 


JOHN G. MAIER’S SONS, 


THE MORRAL LABELING MACHINE 


The simplest constructed and lightest running machine on tb 


market, and guaranteed to do satisfactory work. 
Sent on 30 days trial to responsible parties. 


Write for testimonials and further information. 


ADDRESS 


MORRAL BROTHERS, 
MORRAL, OHIO. 
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III. ConFECTIONERY, including Sugar, Honey, Cocoa, and 
Chocolate. 

IV. Grocery AND SPICEs, including Tea, Coffee, Mustard, 
and Salt. 

V. Dairy Propucs, including Milk, Cream, Condensed 
Milk, Butter, Cheese and Eggs. 

VI. Meat INDUSTRY, as ‘also Oiis, “Hdible Fats, Bacon 
Curing, Sausages, Preserved Fruits and Vegetables. 

VII. Drucs, Essential Oils, Chemical Products, Mineral 
Waters and Ice. 

In all these Sections there were continuous discussions until 
resolutions were arrived at, and the results will be published in 
Proceedings—(CompTE-RENDU) in due course, and this will 
form a complete book of reference on the sophistications of food, 
and the limits to which such will be tolerated in all countries. 

Some of the findings of the Congress were very notable. 
Thus—in connection with wines, it was decided that while pure 
wine could only be described as the product of the complete, or 
. incomplete, fermentation of the juice of fresh grapes, it would 
appear that the manipulations are many and various, and that 
the addition of foreign substances, such as sulphurous acid, and 
pure alcohol derived from malt are allowable. 

In connection with fruits also, sulphurous acid is deemed a 
necessary addition. 

One of the most important discussions took place concern- 
ing dairy produce and the use of preservative in butter and 
other produce. It was decreed that ‘‘Boron Preservatives’’ were 
not only allowable, but were absolutely necessary in the manu- 
facture of butter. It was also held that the addition of such a 
preservative should not require to be declared in future any 
more than the presence of salt would require to be declared, 
and thus the addition of preservative would be reduced to the 
regular operations recognized as being essential to the good con- 


duct of the butter industry. It was also decreed that the stand- 
ard water contents of butter should be raised from 16 to 18 
per cent. 

Coffee was clearly defined as being an article of produce 
without the addition of any foreign matter, from the coffee bean 
in its entirety, and the addition of chicory in any shape or form, 
or the extraction of caffeine, were declared to be sophistications, 
and were prohibited. 

Milk, again, was considered to be only worthy of the name 
when derived from a healthy cow, and could only be regarded 
as pure, when it did not contain any Colostrum, or any added 
matter whatever. The subtraction also of any portion of the 
fat was regarded as being an irregular operation. Pasteuriza- 
tion, filtration and refrigeration were regarded as regular opera- 
tions ; but sterilization, creaming and homogenisation were de- 
clared to be facultative operations, which should be announced 
at time of sale. 

In the department of Charcuterie an interesting discussion 
took place on the constitution of sausages, and it was finally de- 
termined that when the ingredients added to the sausages con- 
tained more moisture than the principal ingredient, the excess 
should be declared,—that means, that if bread or any similar 
farinaceous substance should be added to the sausages, and it 
contains more moisture than the meat, this would be looked 
upon as an added ingredient, and the sausage should only be 
sold after the excess of moisture had been declared. 

In connection with drugs, much discussion took place, and 
a very interesting Brochure was presented by the English dele- 
gation, and occupied a large part of the discussions. The result 
may be the appointment of an International Commission to more 
fully investigate the matter. 

Cocoa and chocolate attracted much attention, and there 
was a long battle between small producers and large capitalists 

(Continued on page 17) 


Special Eastern Agent for 


The “Sprague” 
Line of Canning Machinery 
“Hawkins’’ Continuous 
Capper, ‘‘Jersey Queen’’ 
Filler, Model “‘M’’ Corn 


Cutters, Corn Cookers 


If it is 

used ina Silkers and all 
Canning Machines for 
Factory 

We sell it Canning Purposes 


608 Page Catalogue 


Cans, Shooks, 
for the Asking 


Solder, Crates, 

Climax Flux, 
*“‘Lockwood’”’ 
Gas Machines, 

Tools, Etc., Ete. 


Zastrow’s Patent Pineapple 
Sizer and Slicing Machine. 


ON SKIDS, WITH COUNTER SHAFT UNDERNEATH. 


This machine has been in use for years; and has proven a perfect success. It not only 
does more work than any other machine of its kind in use, but turns out a better and 
more marketable article. It sizes the pine to the required diameter to suit the can, and 
slices it to any desired thickness. By inserting set of small knives, it will segment the 
slice and produce what is termed cocktail pines. Each machine is furnished with a 
counter shaft. 

Used by the principal packers of the United States, Canada, Mexico, Bahama Islands, 
Hawaiian Islands. Porto Rico, Australia, Africa, etc, 


Geo. W. Zastrow, 
1404-1410 Thames St., - Baltimore, Md. 
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FOR 


Packer's Cans 


POPE 


“Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


STEVENSON & GO'S, LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE, 


Pat. Nov. 19th, 1901. 
Pat. June 30th, 1905. 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 
from breaks or ridges around the body. 
The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 
_ in floating on the tops and bottoms. 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY. 


INCORPORATED. 
A. F. JupcE, - + Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE Trapx is the enly paper published exclusively in the interest 
ot the Canned Goeds Packers of the United States and Canada. 


Established in 1878. 


TERMS OF SUBSCRIPTION, 
Payable in advance on receipt of bill. 


APVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Netices of Hands Wanted or Situations Wanted will be inserted 
free fer paid annual subscribers; other parties will be charged $2.00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
fer inquiries and discussions on all matters among themselves pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters will be ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, NOVEMBER 109, 1909. 


EDITORIAL JOTTINGS. 


‘‘Forgive them, for they know not what they do,’’ quoted 
President McReynolds in his speech at the meeting of the Indi- 
ana Canners’ Association last week, when he recalled that a few 
of the packers of Indiana were not members of that Association. 


That is probably a truer explanation of facts than is usually 
given. The canner who steadfastly refuses to become a mem- 
ber of his local organization does not believe he would be bene- 
fitted by joining; in other words, he does know what is to be 
gained. If there is any canner in the country who still feels 
this way about it, he should make a point to find out what is to 
be gained, and a good start would be to read, and think over, 
the report of the Indiana meeting which appears in this issuc. 


One of the good speeches is that of Mr. Walter A. Frost, 
ex-president of the Brokers’ Association, in which he touches 
upon the selling of the goods ; the need and advantages of hav- 
ing a good broker. These remarks show conclusively the bene- 
fits of organization and along lines that mean dollars and cents 
to the canners. Mr. Van Camp, of the Van Camp Packing Co., 
a man who has proven his ability, also favors the organization, 
and gave some good advice. 


Among some of the interesting suggestions given by the 
various speakers was that of Mr. Frost, suggesting that the 
No. 3 can be eliminated altogether and a No. 2% can be substi- 
tuted. He claims the goods can be sold for the same price and 
as readily, and that the canner will derive a better profit, or to 
speak more correctly some profit. 


» Much mention was made of the practice of slack-filling, and 
it was generally acknowledged that this practice did more harm to 
the canned goods business than any other, and it is supposed 
Mr. Frost offered the No. 2% can in place of the No. 3, believ- 
ing, if it were adopted, that there would then be no excuse for 
slack-filling. This question has been argued before, and many 
think it would prove of no benefit ; that some canners looking 
for business would promptly cut the price down and slack-ffll 
the smaller can, thus putting himself in the same position as 
before, except that he would have to sell more goods to make 
up the same volume of business. 


Many, however, think it a good plan, and if the price can 
be held at the same retail figure as at present, and the cans 
filled with good, solid tomatoes of good stock, there is little 
doubt but that the sales would increase because of the better 
value. The consumer would not know the size of the can had 
been changed, at least the majority of them would not. It 
would probably be much harder to get the public to pay an in- 
creased price for a No. 3 can of tomatoes than it would be to 
sell them a No. 234 can of tomatoes at the same price for which 
they are now buying the No. 3 can, and this is probably the 
strongest argument in favor of the change. 


Dr. George A. Gabriel, of the American Can Co., made an 
excellent address, and recommended that every canner see that 
the goods he packed were labeled in the proper manner. That 
is to say, if the goods were standards that they be labeled as 
such, or if fancy, labeled ‘‘Fancy,’’ and above all, if they be 
seconds see that they are labeled ‘‘Seconds,’’ or given some 
term that will tell the consumer they should not be bought for 
anything better than seconds. He suggested that all canners 
have their name appear on the label, whether sold for buyers’ 
label or not, so that the consumer would know who packed 
them. The Doctor was, also, in favor of eliminating the buyers’ 
label and in favor of the packers’ label. 


All the speakers, it will be observed, spoke along lines and 
on subjects that the canners have been talking on for a long 
time ; almost since the beginning of the industry. In everycase 
you find more members in favor of a change, but at the same 
time they all want the ‘‘other fellow’’ to make the first try. 
This is only natural, but the time will come when every mem- 
ber of the canned goods business will be a convert to the plan 
that is best for his business, and will give his hearty support to 
anything that will increase the volume of business, the quality 
of his goods, or improve the mode of marketing his product. 
You will see the best pian win out in the end, and all the can- 
ners will be so well organized that every one of them, to a man, 
will follow the plan as decided upon by the majority. 


On Wednesday of this week we received some printed mat- 
ter from the Publicity end of the National Canners’ Association, 
showing the vast amount of advertising that is being done, and 
what will be done. It is pointed out in striking manner, and 
will appeal to every one interested in the business. Secretary 
Gorrell advises that this same matter is being sent to every job- 
ber, broker and packer in the country, and it is hoped every 
one will help promote this advertising scheme which is expected 
to result in doubling, at least, the present consumption of 


canned goods. You know what that would mean to you; a 
comparatively easy sale of your entire pack; better prices for 
all lines of goods, and instead of a carry-over stock, you would 
be sold out and wishing you had more goods to dispose of. We 
give herewith the letter that accompanied the printed matter:— 


BEL AIR, MD., November 17, 1909. 
If anyone has wondered—if you have—how we would boost the busi- 
ness of every broker in canned goods by united advertising put out in the 
interest of the entire canning industry—here is the proof. 
Look at the accompanying collection of facts—of records in publicity 
absolutely overwhelming. See what we plan to do further. 
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Study it, and know for yourself just how we are going about it to 

effect the Salvation of the Canning Industry. 
See how the gigantic campaign of advertising and publicity is in the 
interest of ALL fruit and vegetable canners—not any single one in partic. 
ular, or any clique—and in the interest of every broker in canned goods 
thereby. 

You are bound to realize that this campaign will certainly make you 
vastly more money—both by enlarging the demand and putting prices 
where they should be. 

You, as a broker of canned goods, assuredly are interested in the work 
this Association is accomplishing in your interest. 

The enclosed literature speaks for itself, 

It must appeal to you. 

Surely you must see that continued publicity of this nature—on an in- 
creased scale if possible—will unquestionably increase materially the con- 
sumption of canned goods—make larger, quicker sales for you. 

For some years prices on canned goods have been too low because 
consumption was slow. 

Publicity—and in plenty—will reverse this unhappy condition. 

One cent per case on the output of canned goods, contributed toa 
publicity fund, will create such a demand that buyers will be seeking the 
goods, instead of goods seeking the buyers. This change in market con- 
ditions would add easily 25% to 30% per case to the selling value cf canned 
goods. 

That means a personal gain for you 

When so vital a question confronts you, you cannot afford not.to read 
our accompanying record of facts. 

When you have read it, let us hear from you, won’t you, and let us 
have your honest opinion? 

Will you aid yourself by aiding this work ? 


A daily paper of St. Paul, Minn., says the Lyle Canning 
Co., of that place, packed 700,000 cans of corn the past season, 
and that amount will probably last ‘‘the town’’ until next fall. 


Fruitland, Md.—Armour &.Co., the Chicago meat packers, 
have purchased a sight here, and will experiment in the pre- 
serving of fruits. If it is successful a large cannery will be 
erected. 


(Continued from page 14) 


as to what may be tolerated in cocoa. The small producers 
wanted the use of alkali to be recognized, inasmuch as they con- 
tended that, while the use of alkali enabled them to produce a 
cheaper commodity, they also sold the Cocoa at a cheaper price 
than the large manufacturers, and consequently they supplied 
a large section of the public who could not afford to pay the 
large prices asked for by the few large manufacturers. Subse- 
quently it was declared that the use of Alkali in Cocoa manu- 
facture should be tolerated, but that the whole question should 
also be submitted to an International Commission. 

Natural medicinal mineral waters do not concern the Brit- 
ish or American public so much as they do the French con- 
sumers, hence the definitions of pure natural medicinal mineral 
waters were more of local interest than anything else. Appar- 
ently, however, in this department of industry there is much 
sophistication and dishonest trading. 

In connection with confectionery it was decided that the 
use of some 20 aniline colors should be allowed, and ice for 
alimentary use was defined as being of two kinds—manufactured 
and artificial. It could only be considered pure when it was 
manufactured from either sterilized or Towns’ water, and 


‘natural ice should be handled under such conditions as should 


prevent any exterior contamination, and should be under per- 
manent sanitary control. The use of any other kind of ice for 
beverages, or in connection with food was prohibited. 

These brief references to the decisions arrived at, will serve 
to indicate the kind of work done, and will also illustrate the 
fact that the various discussions were taken part in by men who 
were thoroughly competent to come to a decision on the various 
matters submitted to them. 

One thing was very noticeable, namely, that it became 
plainer and plainer as the Congress progressed that there was 
hardly a substance in connection with the food supply which 


YOU LABEL HAND 


Simply because you haven’t felt the need for a 
change ? Improved methods seldom appeal so strong 
as to literally force one 10 adopt them—it is only 
after they have been been employed that the great 


benefit is derived. . . 


You may never appreciate the advantages of using a 


BURT LABELING MACHINE, but the fact remains that 
without it, you are the loser—when hundreds of canners 
are profiting by its use, there can’t be any question of its 


You do yourself an injustice not to investigate the 
merits of this machine, because it would prove indispen- 
sable to your plant—why not get particulars? . .. . 


BORT MACHINE COMPANY, 


BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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was not subjected to some kind of sophistication or adulteration, 
and it became evident also, that if the means could be‘ devised 
to prevent frauds th food, it would be an immense gain'to every 
nation, inasmuch as it appeared to be quite common in some 
industries to employ skilled chemists with a view to reducing 
the quality of the food, while preserving their external appear- 
ance, and that frauds of this kind are daily perpetrated. This 
more especially affects the poor, who are not in a position to 
judge of the purity of their food, or control it in any way. 

In connection with the Congress there was an interesting 
program of social functions, and visits were arranged to large 
food producing concerns, such as that of M. Felix Potin, and the 
chocolate factory of Messrs. Menier. 

The City of Paris gave a reception, as did also the Minister 
of Commerce, and among the private hosts who generously en- 
tertained many visitors were Madame and Monsieur Paul Bolo, 
both of whom have shown from the beginning an enthusiastic 
interest in the work of the White Cross Society of Geneva. It 
is largely due to their generosity that the Society came into 
existence and has been able to accomplish so much good work. 

Next year’s Congress will be held at either London, Rome 
or Brussels; but it has not, so far, been determined which of 
these three cities will be selected. 


Mr. N. T. Wilder is Dead. 


Mr. N. T. Wilder, vice-president of the well-known pack- 
ers of kraut and pickles, the Clyde Kraut Co., of Clyde, O., 
died at his home in Clyde, O., on Friday morning, November 12. 
Mr. Wilder was one of the pioneer kraut packers in Ohio, and 
helped to build one of the best businesses in that section. 

His loss will be felt by his many friends and relatives, and we 
take this means of offering our sincere sympathy to his bereaved 
family. 


Minnesota Canners’ Association. 


We are in receipt of advice from Secretary F. E. Hamlin, 
of the Minnesota State Canners’ Association, informing us that 
a meeting of its members will take place on December 14 and 15, 
at the Old Capital Hotel, St. Paul, Minn. 

This is one of the most progressive and wide-awake Asso- 
ciations of canners in the country, ani it is hoped by the secre- 
tary and all others concerned that this meeting will be well at- 
tended. Minnesota has a State Pure Food Inspector, whose 
services are confined especially to the inspection of canning fac- 
tories, and his work has helped the canners to gain an enviable 
name. Not that any special improvements have had to be 
made, except minor ones in the construction of the factories 


and some conveniences for the employes, but because the Inspec- 
tor has not failed to let the public know that he has been doing 
his work, and that every factory is in splendid shape. The 
members of this Association work hand in hand with the In- 
spector and thus receive much free advertising of the superior- 
ity of their product. 

Secretary Hamlin sent us a postal, showing the Associa- 
tions exhibit at the recent State fair, and it is one to be proud 
of. It is also about the best means of gaining the confidence of 
the consuming public, and will certainly increase the sales of 
canned foods. 


Apple Crop in Nova Scotia. 


Vice-Consul-General Ross J. Hazeltine, writing from Hali- 
fax, says that while the severe drought in August did great 
damage to the apple crop, and it was thought by the commission 
merchants that prices would be considerably higher than last 
year, since the picking has almost been completed local shippers 
say that the crop will not be much short of last year’s 700,000 
barrels. Most of these apples are being sent toEngland. That 
Nova Scotia apples have become world famous is evidenced by 
the fact that recently a mins of 30,000 barrels was made to 
Africa from Halifax. 


C. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 


ABERDEEN, MARYLAND 
CORN AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUG HT 


AMMIDON Co. 


31 South Frederick St., 


Baltimore, Md. 


BOXES 


IF YOU LACQUER YOUR GOODS 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. 


THE HUGHLETT GAN LACQUERING MACHINE 


TRY THIS MACHINE FOR THE WORK. 


Lacquers the Can all over. 

Puts on a perfectly even coat of Lacquer. 

Saves Lacquer Material and Labor. 

Adds attractiveness to the Can and makes 
it Saleable. 

The Cost is about % cent per Case for 
Lacquer material. 

Capacity 2,oco or more Cases per day. 

IF YOU DO NOT LACQUER 


You have Rusty Goods for sale with your 
label on them. 


SEELY BROS.., 


BLAINE, WASH. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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———-MEETING 


INDIANA CANNERS' ASSOCIATION 


CLAYPOOL HOTEL 


INDIANAPOLIS, INDIANA 
NovemMBER 10tu, 11TH, 1909 


C. W. McREYNOLDS, Kokomo, Ind., President. 
JOSEPH SCHULER, Crothersville, Ind., Secretary. 


The attendance and interest evinced by all members on the morning 
of the first day of this meeting was assurance that the convention 
would be a grand success. All members were kept busy during the 
recess hours exchanging ideas offhand, and the continuous happy frame 
of mind shown by all indicated that a prosperous year was approaching. 

The program as advertised was carried out to the letter, and was 
most interesting, to say the least. 

The morning session convened about 11.20, with President C. W. 
McReynolds and Secretary Joseph Schuler in charge of the meeting. 

The president called the meeting to order and then introduced Mayor 
Charles W. Bookwalter in the following manner: 


President McReynolds Introduces the Mayor. 
Gentlemen of the Convention: 

It is my privilege and my pleasure today to introduce to you the man 
who bears the distinction of having made more welcome addresses 
than any other man in the United States. He has made so many 
addresses of this character that conventions of every kind, from the 
commercial aggregation of representative citizens of Japan up to a 
similar assemblage of hod carriers, will readily recognize the drift.and 
tenor of his speech of introduction the moment he pronounces the 
first sentence thereof. In fact, gentlemen, it is generally conceded 
that this man whom I will soon introduce to you makes the same 
character speech to every convention that assembles in the city of 
Indianapolis. It is said of him that he has a certain set speech for 
convention purposes, and that this speech is cut and dried, but I wish 
to state to you that whatever may be said of his set convention 
speeches, it has never been my displeasure to be a witness to a dry 
sentence which has thus far fallen from his lips. 

A hearty, big-souled, congenial man of the people he is, and such 
an one cannot fail to bespeak his big-heartedness when he extends the 
glad hand of welcome to a convention of representative citizens of the 
great state of Indiana. Indianapolis is world-renowned as the greatest 
inland city in the whole Western hemisphere, and it is just such execu- 
tives as Mayor Bookwalter who is capable of managing the municipal 
affairs of such a city. 

Within the last four years there has been a broadcast sentiment in 
favor of a progressive—a greater Indianapolis. This sentiment ema- 
nated from the heart and mind of the man whom I have the honor to 
present to you today. He stands for progress, he stands for the 
square deal, he stands for equal rights to all citizens of Indianapolis 
and special privileges to none. The lords and counsellors, the states- 
men and the professional men, the business man and the banker, the 
middle class, the laborer and the peasant—all can approach Mayor 
Bookwalter with equal freedom and equal liberty, and in each instance 
no man leaves his presence without feeling that he has been benefited 
by reason of his conference with him. 

Gentlemen, I take much delight in presenting to you the present 
chief executive of the city of Indianapolis, Mayor Bookwalter. 


Charles A. Bookwalter, Mayor of Indianapolis. 

Mr President, Ladies and Gentlemen: I feel somewhat under a 
handicap after the rather fulsome introduction of your president. If 
he would put as much moisture in his cans as he has put in his intro- 
duction, I don’t believe he would get any repeats in his next season’s 
orders. I am also somewhat under a handicap because I see here on 
my right a very capacious pitcher filled with what I presume to be 
very cold ice, and this is the first time in my long experience with 
canners that I have ever found them in such close association with 
such a frigid substance. 

I was told to be here at 10.30, and I was here at that time, and I 
am told by my watch that it is now 11.30. This fact reminds me of a 
story I once heard. It is of the old Hebrew who was taken quite ill, 
and, becoming very despondent, he thought he was going to be gath- 
ered unto his fathers. A committee of the church was appointed to 
go and see the old man and to try to cheer him up. They said to him, 
“Don’t get blue; don’t get down in the mouth about this. You aren't 
going to die; you are only three months past eighty years, and the 
Lord certainly won’t let you die before you are ninety.” The old man 
looked at them with a keen gleam in his eye and said: “Gentlemen, 
what sort of a business proposition is it of the Lord’s to take me at 
ninety when he can get me now at eighty and a quarter?” So I ask 
myself why would you wait until 11.10 when you could have gotten 
me at 10 and one-half. 

I have become so accustomed to coming before conventions and 
talking on this proposition of their big welcome in Indianapolis that 
the subject has become like my clothes, just a little bit threadbare, 
and even though you might not recognize the age of the speech, as the 
man who doesn’t wear the clothes doesn’t recognize the shabbiness, 
still it bears in upon myself so thoroughly that I hesitate somewhat in 


attempting at this late hour—it isa late hour, the clock has struck-12 
for me—to try to say anything to you gentlemen which may be in my 
respect new or original. 

Again I labor under a handicap. I am just a plain Hoosier, never 
having lived nor thought outside of precincts, and hence when I am 
asked to appear before you as-a sort of John the Baptist to a gentleman 
who has thought only by State lines, as has my friend Mr. Slack, of 
Franklin, although you might not recognize the symptoms, I tremble 
with confusion. 


Some few days ago I was permitted to come here to the Claypool. I 
always get permission before I come here, and on this particular night 
as I had the secretary of your organization with me I got permission 
twice. I came here and enjoyed the society of one of those middlemen, 
who eat up all of your profits, and the secretary of your organization. 
He told me some things about the canning industry, and being a sort 
of composite American, my father having sprung from a man who was 
given birth in Switzerland, | was interested especially in the proposi- 
tion of one of your great side lines of the canning industry, my grand- 
father’s national dish, sauerkraut. I told him at that time the true 
story of the experience that occurred in a city in Ohio during the 
balloon races that started from St. Louis. Some years ago the balloons 
that entered in a race were from France, England and Germany. The 
German balloon started across the country headed straight for New 
York city, but I hear in Greenville there is a sauerkraut factory, and 
when the German balloom which lost the race, reached that vicinity it 
circled three times around that factory before it passed on in its race. 
That story is really true, I am told. 


Now we are glad to have you here in Indianapolis. You might just 
as well expect a man who tells the same story to one woman for 
twenty-five years, to say something original, as to expect me, after six 
years trying, to say something to you which might be new. But we are 
glad to welcome you to Indianapolis. 

Now I am a consumer, and I am sure by your presence here that 
you didn’t leave home last night or today and spend some part of your 
profits to buy a ticket and come up here to think over some plan by 
which I am going to get the best of it. You are here to talk with 
one another how best you can despoil me, but I am consuming such a 
small fraction of your output that I can still be game to the core and 
assure you that the people of Indianapolis who purchase your product 
daily are glad to have you here with them You know it is an easy 
proposition for a man to tell another he is glad to see you, and we 
somehow or other in our daily lives have become so accustomed to 
saying that that we do it unconsciously, and then the moment his back 
is turned we feel like delivering to him a good-sized kick; but it is 
in no sense of this kind that I say to you gentlemen that we welcome 
you. I have driven over Indiana in machines owned by my friends 
so many miles, and have seen so many thousands of acres of the soil 
of the State of Indiana under cultivation to keep your industries mov- 
ing, that I am able to recognize the fact that in your prosperity lies in a 
great measure the prosperity of the only producing class we have in 
our country—the man in the field. 

Of course you represent the only business that has no drawbacks. 
Being a manufacturer myself, and being compelled in July to gamble 
on what woman wants to wear next June, and being a person who 
just as frequently misses as he hits it, I can understand and appreciate 
your situation when you sell future delivery expecting the farmers 
to raise it, discounting the fact that God controls the rains and regu- 
lates the crop which will represent your output. You haven't any 
troubles at all. I have to figure with fickle woman; you figure with 
weather conditions, you figure with labor conditions, you figure with 
industrial conditions; good times enter into the occasion; you labor 
in products of the soil—all of these things enter into your proposition, 
to say nothing of the Good Man. We are told that whom the Lord 
loveth he chastiseth, so he keeps the canner modest by handing him 
something every season or two that makes him realize that he is just 
as one of the balance of us people who have to eat his output. 


You are welcome to Indianapolis. . 1 see some of you have been wise 
enough to bring that wholesome restraining influence represented by 
woman. Now I am not going to say a word to you men; but to those 
of you who have not been wise in your day I wish to say that Indian- 
apolis extends to you open arms, and assure you that it is not necessary 
to go to bed at 11 o’clock—special dispensation shall be given you. I 
am glad to have this chance to welcome possibly the last convention I 
shall be called upon to confront; but if I live for years (as I hope to, as 
the life insurance companies told me) in Indiana, I shall always be 
most deeply interested in every industry which makes for the upbuild- 
ing of Indiana, and there is not one that is doing more for the country 
than the industry you men represent. 

Some years ago a brother of mine lived in Arizona. For reasuns 
which you can guess, I lived with him for several months. We 
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tramped the mountains from summit to peak, and we never reached 
a point so remote that in an hour’s ride we wouldn't see the evidences 
of civilization manifested in a tomato can. y 

Our American people are living out of tin, and I can say from experi- 
ence that we can live very well out of tin. Hence there rests upon you 
gentlemen an obligation to protect the people of this country in their 
confidence manifested in your industry. 

You are welcome to Indianapolis. I am on the other side of your 
proposition, but we want to extend to you a cordial welcome. Here on 
my right sits the representative of the Humane Society. I turn you 
over to him; he will protect you and guide you around the streets of 
Indianapolis, and if Mr. Deitz does not do the right thing report him 
to me, and I will do all in my power, I assure you, gentlemen, to take 
the position that he holds away from him. 

I thank you. 

The president next introduced Senator L. Ert. Slack, of Franklin, 
Ind., who responded to the Mayor’s welcome in a most fitting manner. 


Senator J. Ert. Slack, Franklin, Ind. 

Mr. President, Mr. Mayor, Ladies and Gentlemen: The only excuses 
that I could offer for my appearance here as a representative of the 
Canners’ Association is the fact that I have had some connection with 
one of the best canning institutions in the United States, the J. T. Polk 
Co., of Greenwood, and the other excuse I have to offer is that I was 
importuned to make this response by our mutual friend Wiley, of Edin- 
burg, and you know just as well as I do that when Mr. Wiley goes 
after you you had just as well come; there is no way you can turn 
back, but it is always a question of standing up and facing the music. 
In other words, it is something like the story about the man who was 
traveling along the highway in Missouri, and he noticed a young fellow 
hoeing potatoes. He was vigorously working at the job, and he hailed 
him and said: “Young man, what do you get for that?” The young fel- 
low answered: “I get nothing if I do, and hell if I don’t.” And so it is 
with this response: I knew I had to make it as soon as my friend 
asked me. 

There is something about your coming to Indianapolis that the 
Mayor has not mentioned, because there is no special reason why it 
should occur to him, but there is a very good reason why we, as can- 
ners, come to Indianapolis with this convention. When you come to 
consider that for the distance of forty miles from Indianapolis in any 
direction the counties are absolutely dry and the sands of the desert 
are hot and very dry, we find in Indianapolis the most beautiful oasis 
for a convention of this kind. We who live in these counties that have 
had the benefit of the temperance reforms certainly appreciate a little 
call to Indianapolis. 

Indianapolis is today one of the most noted cities of the United 
States. In many respects it surpasses all cities of the world, not only 
in its beauty from the standpoint of the collection of fine homes, resi- 
dences and parks, but in the varied industries of the cities. Not only 
that, but I have never come to Indianapolis (and by the way, I some- 
times wonder whether I live in Indianapolis or Franklin, and my wife 
frequently tells me she wonders about it),-but in coming to Indian- 
apolis we are always made welcome. I know that I can see looking 
back through the history of the official heads of Indianapolis it has had 
in its- office of Mayor some of the most pleasing and distinguished gen- 
tlement that the State has ever produced. We might start in with my 
friend Mr. Taggart, who is one of the most genial men and one of the 
best of Mayors. Then Mr. Holtzman was a distinguished Indianian 
and a most pleasing gentleman. Mr. Bookwalter is one of the princes 
of the realm, the most happy and entertaining speaker that I suppose 
there is in Indiana today. All of these gentlemen have made Indian- 
apolis a city that stands second to none. But in looking over the city 
we cannot lose sight of the fact that it is really entitled to the credit 
that we give it -because of the business institutions throughout 
the State and in the country that has made it what it is. In other 
words, these canners pay to the storehouses in these cities for the 
storage of their goods, every institution through the State pays its pro- 
portion to your National Capital that goes to make up this beautiful 
Capital City. 

The great increase we have had in business in the past few years in 
the State of Indiana, you may place to the credit of the crop of the 
farm lands, to the fact that a great many communities have been built 
upon the canning industries, enabling the farmers to plant and gather 
a crop of peas on his ground in the spring, and after that plant and 
gather a crop of corn in the same year. If I was called upon to 
account for the increase of 33 1-3 per cent. in the valuation of farm 
land in my county, I would say that it was due to the fact that there 
are located in the county several canning factories. 

It may be said that this year has not been a satisfactory one to the 
canner; still I have been reliably informed that 24,000,000 cans of 
tomatoes were packed in Indiana this year. This constitutes a great 
output, and this output is to be consumed, it is not to li¢é dormant upon 
the market. 

Now I know you have some business to transact, but in response to 
this address of the Mayor that has been so ably given, I want to say 
that we do feel welcome in the city of Indianapolis, and I am sure that 
the treatment we will receive at the hands of the Humane Officer will 
be such that we will all reach our homes and our wives safely after our 
two days’ sojourn in your city. 

I thank you. 

Entertainments Announced. 

Announcements were made that in the afternoon of this day tke 
Wheeling Can Company would entertain the wives, daughters and body 
friends of the canners at a matinee at the Grand Opera House, and 
on the evening of the 11th the American Can Co. would entertain all 
members of the Association, together with their families and friends, 
at the English Opera House, “Little Nemo” being the attraction. 

Friend Wiley addressed the meeting briefly, urging all members to 
be present promptly at 10.30 o’clock on the following morning to hear 
the address of Governor Thomas R. Marshall. 

At this time the meeting was adjourned until 2.30 P. M. 


AFTERNOON SESSION. 


President McFeynolds called the meeting to order at 3.15 o'clock. 
Secretary Schuler first read his report, showing 40 members in good 
standing and $55.64 in the treasury. 

The auditing committee, composed of F. F. Wiley, O. C. Boyd and 
Mr. Bradshaw, were instructed to inspect the books and report on the 
following day. 

Committee on resolutions was next appointed, being Mr. Bear, Mr. 
Martz and Mr. Frasier. 

President McReynolds was next scheduled on the program for an 
address. He spoke as follows: 


President McReynolds’ Annual Address. 

Ladies, Gentlemen and Friends of the Indiana Canners’ Association: 

Every great discovery which has been made, every great stride in 
art, literature, music and science which has been accomplished, every 
heroic act which has ever been performed since the dawn of civiliza- 
tion, has had behind it an incentive inspired by the desire of man. 

When the fires of ambition are kindled in the breast of man, and he 
rushes forth into the never-ending battle of .life, determined to rise 
above his surroundings and accomplish great things, a specter rises 
in his pathway, and the ghost of his dreams demands to know by what 
means he shall gain his ends. 

So it is today, so it has always been, and so it will always be, for 
the philosophy of life is never changing. 

Throughout the earth, from the beginning of time, and in all ages 
of man, he has gone forth to rend the earth asunder, only to be con- 
sumed in the fires of his own ambition. t 

The man who goes forth with an exalted idea of his importance, and 
an exaggerated idea of his power, looks too high, so high that he looks 
over all the opportunties of his life, while the man who keeps his eyes 
on the level, well to the front, beholds the vision of his dream. 

How little we sometimes appreciate the fact that it is the ordinary 
affairs of life that have made all things possible in this great country; 
and how little we sometimes know that the progress made in the 
humblest industries of our land have been the means whereby science 
has accomplished its greatest ends. 


CHAS. W. McREYNOLDS 
President Indiana Canners’ Association 


We are hero worshippers; but a hero—who and what is he? My 
friends, a hero is a successful crank, and a crank is an unsuccessful 
hero; and I'll leave it to you to say who is the hero, the man upon the 
deck or the man bekind the gun. : 

Believe me then, when I say to you that the branch of industry you 
gentlemen of this convention represent in this great land has been the 
man behind the gun in the accomplishment of the greatest feat recorded 
in the history of man. 

Believe me when I say that the world has awaited your coming for 
thousands and thousands of years. 

Believe me when I say to you that your efforts have furnished the 
means whereby science has gained its ends in the most spectacular and 
thrilling event of the twentieth century. 

Believe me when I say that you are but lookers-on, the silent partners 
of two men who coveted all the honor, glory and power for a deed 
done, a deed the doing of which has only been made possible by your 
silent efforts. 

Believe me when I say to you that the products of the industry you 
represent has sent human endurance beyond a limit never before 
dreamed of, and it has given to the world a good account of itself. 

Believe me when I say that commercialism is a dragon with encrim- 
soned jaws, a harsh and vulgar word to the finer senses, and can never 
be a hero in the eyes of an ungrateful world, though it shall have 
its reward. 

But a few days ago a message was flashed throughout the world, 
from continent to continent, from nation to nation, in every language 
known to mankind, proclaiming to the world that two men had battled 
with the elements of nature and won—fought their way into the heart 
of the land of the midnight sun, and there on the top of the world, 
there on the threshold of the everlasting, wrested from the white- 
robed king of the North the hidden mysteries of endless thousands of 
years, mysteries that men for thousands of years.have sought, mys- 
teries that men have died for, sacrificed their homes for, sacrified their 


q 
3 ae x 


THE TRADE 2 


families for, and poured out upon the wastes fabulous hoards of gold, 
that men might know the riddle of the polar skies and polar seas. 


And I say to you that not until the scientific products of the industry ~ 


that you gentlemen represent was placed upon the markets of this 
great land was any explorer ever able to go within 600 miles of the 
North Pole; and not until Dr. Cook and Mr. Peary loaded down their 
ships and sleds with American canned goods, and principally from 
Indiana, did they succeed in reaching the pole, and to that one point 
alone, in a great measure, is this success due. 

So it was that the products of the American canned goods industry 
was the means whereby the end was accomplished, and the top of 
the world was reached. 

So I say again, that how little we sometimes realize and appreciate 
the fact that it is the ordinary affairs of life, and the humblest indus- 
tries of our great land, that makes all the great things possible in this 
age of civilization. 

Yet in the face of all these facts, and in the face of this great truth, 
there are men in Indiana today engaged in the canning business who 
are not as yet members of the Indiana Canners’ Association—but “have 
mercy on them, they know not what they do.” 

One year ago we met for the purpose of organizing the canners of 
this State. We knew at that time, and had known for some time before, 
that Indiana is one of the largest vegetable packing states in the 
Union. The canning business in Indiana was growing rapidly, and a 
number of us who were engaged in the business commenced to realize 
that this industry in Indiana would be better protected if we had some 
kind of an organization in this State which would bring the manufac- 
turers together. The cry had gone up from our purchasers all over the 
country, demanding some kind of a standard whereby the value of 
our line of goods could be properly estimated. 


F. JOS. SCHULER 
Secretary Indiana Canners’ Association 


We knew by observation and experience that the manufacturers of 
every standard article that is on the market today had organized into 
state and national associations, and it was due to these various organi- 
zaions that standards in any line of goods had been created. 


So the result of our meeting of one year ago was the organization of 
what is known as the Indiana Canners’ Association. In the beginning 
we had a very few subscribers, but at this time we are glad to 
say that there are but very few packers in Indiana who are not mem- 
bers of the Indiana Canners’ Association. We hope and are confident 
that by the time of our next meeting that every packer in Indiana will 
“have become a member of the Indiana Canners’ Assocfation. 


Some of the smaller packers have said that an organization of this 
kind is only for the benefit of the larger packers; while, on the other 
hand, the larger packer says he does not want to join us on account 
of the other fellow continually knocking. However, it is gratifying to 
see that the business of the members, be they large or small, of the 
Indiana Canners’ Association, is materially increasing. The officers of 
this Association, however, have but one object in view, and that is to 
conduct the affairs of the organization in such a manner that all the 
eanners will receive individually the same benefits; and it has been a 
notable fact that the members who have kept in close touch with the 
Association, attending all of its meetings, have received greater benefits 
than the ones who have paid no attention to it. : 

It has been my experience that if I put money into a thing, I would 
never see it again, or reap any benefits from my investment, unless I 
gave it my hearty support. I do not believe there is a single man here 
who will say that the small pittance he paid to become a member of 
this Association was not well spent, and that he received full value 
for every penny of it, and that some of the benefits he received from 
this investment cannot be estimated by money values. 

In my brief but active business experience I have observed that the 
other fellow always knows something, and I have always been able to 
learn something from the other fellow, even if it was but the one fact 


that the other fellow was a fool or a knave; while on the other hand, 

I have met men who were engaged in the same business that I was 

myself, and I know trom experience that by having come in contact 

with them I learned a great deal, and such experience taught me that 

if I intended to continue in the same business, I would have to instill 

— my business some of the business policies that I learned from 
em. 

Every packer who engages in the canning business has a reputation 
to make, and that reputation depends upon the goods he places upon 
the market; and if these goods become a standard brand by virtue of 
the canning and skill involved in the packing, the goods will thus make 
the reputation for the packer. 

Canned goods are contracted to be sold sight unseen, and the char- 
acter of the goods when they come into the home of the consumer will 
indicate the honesty or dishonesty of the man who put them upon the 
market. It has been said that you can fool all of the people some of 
the time, and some of the people all of the time, but you cannot fool all 
of the people all of.the time. You may sell a man a gold brick, but 
when you do you have done so at your own peril, for the next time he 
meets you he will probably bounce that gold brick at your head. 

Whenever a packer makes a contract for the sale of his products 
he will not have any trouble with the honest buyer if he delivers the 
identical class of goods that he agreed to furnish under his contract. 

The honest jobber, as a rule, is a crafty man, and knows his business, 
and when he has trouble with a packer over his contract you may 
rest assured that the fault is not all with the jobber. 

In the past when one packer has put one tomato in a can and then 
filled the can with water or juice, and it was put upon the shelf for 
consumption beside the goods of the packer who filled his can full 
of tomatoes and eliminated the juice, and both cans of tomatoes were 
sold for a standard brand, everywhere was confusion, consternation 
and disaster among the retailer, the jobber and the consumer, and the 
trouble was traced back into the camp of the various packers. But 
today, with such an organization as we have, where the packers come 
together in a convention like this, and discuss the details of the busi- 
ness, the quality and the character of the goods they are placing upon 
the market, and the problem of what shall constitute a standard brand 
in tomatoes, peas, corn and other vegetables, is easily solved. 

It is not generally known, but nevertheless it is a fact, that Indiana 
uses more than twice as many cans as any other three states in the 
Central West. I can even go farther than that and truthfully say that 
the three largest individual packers in Indiana will use more cans in 
one year than all of the packers in any one of the West Central States 
combined will use in the same length of time. Indiana is the home of 
the largest individual corn packer in the Central Western States. 
Indiana is the home of the largest individual packer in the United 
States. 

This bespeaks the fact that a great industry is thriving in Indiana, 
and that Indiana is far ahead of any other State in the Central West 
in the canning and packing business, and this is due to the fact that 
Indiana packs and cans a greater variety of vegetables and fruits than 
any other State. Indiana does not specialize, she generalizes in the 
packing business, while the surrounding States specialize on some 
particular thing; yet, while this is true, Indiana’s products are above 
the average in quality of the goods that other States specialize upon. 

Figuratively speaking, we have more irons in the fire than any of the 
neighboring States where packing and canning industry is carried on. 
This alone is sufficient reason why we should have an organization in 
Indiana as near perfect as it is possible to make it. It is easy enough 
to make a specialty on the canning industry, and stick to that alone, 
and produce an extra fine piece of goods; but when we attempt to 
exceed in the doing, as we have in Indiana, in products and number 
all articles that are as fine in quality as the specialized article, we 
have indeed accomplished a tremendous task. When we stop to think 
what this means, it is apparent to any fair-minded man that great skill 
and care have had to be taken and exercised by the gentlemen engaged 
in the canning business in Indiana. 

Illinois boasts of her corn; Ohio boasts of her corn and tomatoes; 
Michigan boasts of her peas and friut, and Wisconsin boasts of her 
peas; but Indiana boasts of her fruits, peas, corn, tomatoes, beans, 
pumpkin, sauerkraut, hominy, and, above all, her unexcelled superior 
catsup manufactured without the use of benzoate of soda. 

The fact is, gentlemen of this convention, that Indiana is situated 
a great deal like the American who attended a Congress of the Nations 
and drank a toast directed to the various beverages of all other nations, 
and with apologies to that grand American statesman, Indiana can 
truthfully say: 

“The Frenchman drinks his native wine, 
The German, his lager beer; 

The Irishman, his whisky straight, 
Because it brings good cheer. 

The Englishman, ’is ’alf-and-’alf, 
Because it brings on dizziness; 

But Indiana has no choice at all— 
She drinks the whole damn business.” 

Mr. Frost, of Chicago, was next introduced and delivered the follow- 
ing splendid address on the subject of “Brokerage Business”: 


Ex-President Frost Speaks. 


Mr. President_and Members of the Convention: You gentlemen, can- 
ners of the State of Indiana, have started along the right lines, in so 
far as organization is concerned, in forming a State Association and 
holding frequent meetings, to indulge in a free open discussion of such 
matters as are of common business interest. 

State organizations are comparatively small, compact bodies, and 
can more easily take effective action. I have long been an advocate of 
the State Association plan, to govern the members in all local matters 
and such as affect the canning industry of that State—all State Asso- 
ciations to be members of the National Canners’ Association; each 
State to be represented at the annual convention by delegates properly 
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instructed and with positive authority to act for their respective State 
Associations. 

Along this line, and I believe along this line only, can effective work 
be done. Matters of national importance can then be thrashed out by 
each State organization and their delegates go properly equipped to 
take definite action and with a complete knowledge of the subject- 
matter. Much time could be saved and much more in the way of 
results be accomplished at the annual meetings. 

In this way the rank and file of the canners will have a better repre- 
sentation. You all know how most matters are disposed of in conven- 
tion—a few men representing the larger interests do the talking, and 
the rank and file fall into line, and the thing is done, and not always 
to the best interests of the smaller canners. 

Under the delegate system each and every canner would have had 
his say on the subject, and have taken a hand in framing the instruc- 
tions given the representatives of his State Association. 

I want to say to any canners who are present, and to all canners of 
the State who are not members of this Associatipn, that you should 
become members and give it the benefit of your name and counsel. 
You certainly are depriving yourselves of a fine educational opportunity 
by being on the outside. Come in and help on the good work. 

I will touch on two subjects of vital importance to all present—the 
packing and marketing of canned goods. 

I am not going to try and tell you gentlemen how to pack your 
goods. You have spent years in gaining practical experience, and if 
you do not know more than I do about it you ought to quit trying, or 
hire a first-class man to do it for you. But I can tell you that every 
packer who turns out first-class, honestly packed goods is helping the 
canned goods business fully as much as the members of the Publicity 
Committee with all their work and expenditure. Every can of this kind 
that goes to the household makes friends for the industry, the same 
as every dishonestly packed can disgusts every one who comes in con- 
tact with it. 


RALPH W. POLK 
Speaker 


I want to tell you that the work of the broker who represents a 
packer who packs his goods well is easy. He can tell his story before 
he cuts his sample, and he knows that the contents of the can will 
verify his statements. But when he has to tell his story to fit the 
contents of the can after he cuts it, and has to explain to the buyer 
why the delivery will be much better, and then is obliged to make the 
sale all over when the shipment arrives, it makes him think that his 
job is what a famous general said war was. Make a good, honest pack; 
strive all the time to improve your quality; deliver what you sell as to 
quality, no matter how the market goes; and your way in life will be 
much easier and your rewards much greater. 

One thing more: Do not, in your anxiety to make sales, allow either 
buyer or broker to induce you to make future sales at a price that 
does not show a fair profit on honestly packed goods. You had better 
not pack at all than do so at a loss, or try to pack quality to fit the 
price. It only leads to trouble and loss. The buyers of canned goods 
when placing their orders for futures are becoming more discriminat- 
ing all the time, and try to place them with packers who will deliver 
goods such as they sell. . 

It is true that the buyers—some of them, at least—will use the quo- 
tations of irresponsible packers to break down the price; but if your 
broker is any good he will find out what competition he is up against 
and advise his principal accordingly. 

I want to touch on one subject that is of interest to many buyers, 
and I believe to all canners—-that is, abandoning the No. 3 can and 
packing tomatoes, kraut, hominy, etc., in No. 24 cans. This package 
will sell just as well, retail at the same price, and give the canner and 
distributor a larger margin of profit. I have investigated this question 
carefully, and I am sure that if you will do the same you will all work 
to that end. Ca'ifernia has rractically dropped the No. 3 can and 
packs near» a! fruits in the No. 2% can. 


The selling end of your business is quite as important as the manu- 
facturing end, but much easier handled if your goods are well packed. 
First of all, know what your goods cost, and by this I mean all the 
cost—material used and all expenses. Demand a fair living profit, 
and make your selling price accordingly. 


The greater part of the canned goods output is sold through the 
various brokerage firms of the country. These firms are divided into 
two classes: There are good brokers and bad brokers; and a bad 
broker is the very worst adjunct to a canner’s business that he can 
have. I-will tell you what a good broker is and what a bad one is. I 
have had ample opportunity to know. 


A good broker first of all considers himself a part of the organiza- 
tion of his principal and uses every means to benefit him; keeps him 
well informed of business conditions, what his competitors are doing 
and what kind of goods they are delivering. He keeps him informed 
as to the probable demand and the visible supply, and accurate informa- 
tion on this line enables his packer to regulate his pack and his prices. 
He gives his principal all the information he has affecting the sale of 
his goods, and is always careful to have a properly executed contract 
on all sides—such contract to embody all the terms and conditions of 
the sale. In order to properly represent a packer the broker must have 
his entire confidence, and any packer who is not prepared to give his 
broker this, had better change brokers and do it quick. 

A bad broker is a detriment to all concerned in the business. He is 
one whose only object is to make a brokerage, and works only to that 
end. He will give his principal only such information as will cause 
him to accept whatever offers are made, and usually his whole song is 
sell, sell, sell—against any competition. He will tell his principal that 
the buyer can buy at a price offered, when a little investigation would 
show him that the information is absolutely incorrect. He will con- 
tinually hammer a good strong market by making foolish offers, hoping 
to find a weak-kneed packer who will accept. And, worst of all, he 
will not honestly represent his principal when trouble arises over a 
delivery, always taking the side of the buyer, fearing that if he does 
not he will lose the buyer’s business the next time he is in the market. 

You gentlemen should investigate your brokers in the most thorough 
manner, and do not put the selling of your output in the hands of irre- 
sponsible or dishonest firms. 

In this connection I want to say a few words in behalf of the Asso- 
ciation I represent. We have made an earnest effort to bring the 
brokerage business of the country to a higher plane, and we have suc- 
ceeded. We have in our membership the best brokerage talent in the 
country, and while we cannot absolutely control them in all cases, our 
Association does exercise a moral influence that keeps them in the 
proper line. You gentlemen will do well to always appoint brokers 
who are members of that Association; or if you have a good broker 
(and we want no other) who is not a member, induce him to join. We 
have in our membership some brokers who have been and are severel¢ 
criticized, but we have not been able to get properly filed charges 
against them, and we cannot expel members without positive reason. 
I say to you as an officer of the Association: show us where a member 
is dishonest and unfair, put us in position to prove it, and he will be 
expelled. 

It is always best to work through one broker in a territory. If you 
put your offerings in the hands of several you are creating a competi- 
tion against yourself with your own goods; and, besides, the buyer will 
always take advantage and work one against the other. 

Another thing: If at any time you are anxious to unload your hold- 
ings, do not go to the buyer direct. He knows why you are there and 
considers you, as one buyer aptly expressed it not long ago, as his 
meat, and proceeds to eat you. 

Let me assure you, gentlemen, a broker who has spent years at the 
business knows more about the selling end of the game than you do. 
So go to him, tell him what you want to do, and let him do the rest. 
He will in nine cases out of ten save you much more than the broker- 
age you pay him. 

I thank you, gentlemen, for your invitation to address this conven- 
tion, and wish you all success in your work. 

President McReynolds urged all present to get up and discuss the 
above subject, and all other points that came to their minds, as though 
they were in an old time Methodist meeting. 

The discussion that followed, in which nearly all members took part, 
proved to be most interesting. 

No motions were made to have these ideas embodied in the resolu- 
tions, although the fact. was evinced that the Indiana canners had many 
grievances such as “The Label Evil,” “Dishonest Packer” (whose slack 
goods were proving a menace to the business in general), and “The 
Promoter,” etc. 

The meeting then adjourned until 10 o’clock the following morning. 


THURSDAY, NOVEMBER 11. 


President McReynolds introduced the Governor in the following 
words: 

Gentlemen of the Convention: Words fail me to express my keen 
delight and high appreciation for the honor which I take in introducing 
to you the gentleman who will address you on behalf of the State of 
Indiana. Just a little more than one year ago there came into promi- 
nence and into public life a man whom destiny seems to have especially 
favored. In times of great moment, from the beginning of the history 
of civilized man down to the present day, there seems to have been 
supplied, at the critical moment, the right man for the right™place. 
For several years past it has occurred to philosophical minds that the 
affairs, both civic and political, of the great State of Indiana were 
drifting, as it were, as a badly equipped barque upon a turbulent sea. 
The final and ultimate destiny which such a candition foreshadowed 
could be easily seen; but at a critical moment, and at a time when it 
seemed that factions, both political and commercial, were to rend 
asunder the compact among the noble citizenship of this great State, 
the noble scns and daughters of that class of men and women who had 
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spent years of toil and privation to bring order out of chaos, then it 
was that this gentleman, a private citizen of Columbia City, was called 
from the private walks of life and exalted to the high position which 
he now holds as the chief executive of this great Commonwealth. No 
better call could have been made. No more patriotic selection could 
have been made. No better evidence of loyalty to Americanism and to 
Indiana citizenship could have been had on the part of the suffragists 
of this State than to have selected this noble man, this clear-headed 
man, this logical thinker, to preside over the destinies of the tens of 
thousands of people who are today within the confines of this great 
State of Indiana. That he thus far performed his mission well, no one 
will dispute. That he has proven to be entirely worthy of the confi- 
dence imposed in him, no one will deny. In him all of us feel that 
we have a man of the rank and file. In him all of us feel doubly 
assured that equal and impartial justice will be meted out both to 
those in high stations and to the lowly. In him we all feel that the 
Jew and the Gentile, the Catholic and the Protestant, the capitalist and 
the laborer have a friend. In him we all feel that we can see many 
qualifications which recommend him to the people of this great nation 
as the next national standard bearer of his great party. Gentlemen, I 
have the supreme honor and the’ pleasure to introduce to you the man 
whom I feel absolutely confident will be the next President of the 
United States—the Honorable Thomas R. Marshall, Governor of In- 
diana. 

Thomas R. Marshall, Governor of Indiana. 


Mr. President, Ladies and Gentlemen: I don’t know whether the 
ladies are canners are not, but. I know on certain private occasions I 
have found one who canned me, I think, on account of some course of 
conduct that wasn’t exactly pleasing to her. I want to say to you that 
I am not here to make a speech, and, pleasing as was the introduction 
of your president, because every man likes to hear good things said 
about him, whether he deserves them or not, I feel that they were 
wholly undeserved at his hands, unless in public as in private and 


WALTER A. FROST 
Ex-President Brokers’ Association 


commercial life the nature of a man’s life at the hands of his fellow- 
citizens is not to be so much what the man accomplishes as the motive 
behind the work he is doing. If, therefore, I am to be judged simply 
by the motive and not by its accomplishment, I have no objections to 
the compliments that have been paid to me, because, believe me, good 
friends, I have no purpose in the official position which I now hold 
other than of seeing that equal and exact justice is done to every man, 
black or white, native or foreign born, rich or poor, in the common- 
wealth of the State of Indiana. 

My friend complains of the sunlight, and yet if it should disappear 
behind a cloud he and the rest of you would be complaining about the 
cloudy weather. It seems to me that life is a sort of a hail and fare- 
well—that we no more than get a smile upon our faces than something 
comes along and turns it to a sad face, and that it requires a very fixed 
purpose and a very definite idea of what it means to retain through 
the changing vicissitudes of business and health a cheerful smile and a 
cheery disposition. With me it seems to be simply as I said, hail and 
farewell. Day after day I am greeting somebody to Indianapolis, and 
in a very brief time I am compelled to say farewell. It has only been 
two days since I had the pleasure of greeting the representatives of 
the land which prides itself upon its cherry blossoms, and then I saw 
them go. And now I have the pleasure of greeting, I presume, some 
of you citizens of Indiana who wait until the cherry has matured and 
put it in a can. I am glad to see you because I think there comes a 
time in every man’s life when that man says to himself: “As much as 
I used to long for the cherry lips of my wife, I now long with a deeper 
longing for the cherry pies she can make.” 

I believe that I am addressing honest commercial men and manufac- 
turers of the State of Indiana. We are proud of our success in State 
work, proud of the illustrious names which adorn the chronicles of 
history, of our commonwealth; we are unusually proud of our sons and 
daughters who, whether at home or abroad, are making distinguished 
success in literature, art and science. We take great pleasure in -the 
material growth and prosperity of our State; we delight in her tele- 
graph, telephone systems and her business enterprises. But the thing 
which gives me greater pleasure than all of these things is that I 
believe that I am looking into the faces of citizens of Indiana who are 
not only doing a good and prosperous business, but I am looking into 


the faces of men who are doing an honest business in the State of 
Indiana. I am proud to believe that here sit men who are desirous 
every day of their lives of learning not only how they can increase their 
business capacity and the growth of their output, but they are more 
deeply interested in seeing how they can give to the people honest 
goods in return for honest money. 

I think you are deeply interested in the question of public health. 
I am told that we are increasing the general average of life in Indiana; 
that whereas when I started out to live I only had a chance for thirty 
years, now they tell me that I have a chance for a little over forty - 
years. I am sorry I have used up my chance. But that means that in 
some way the life of the people of Indiana has been increased. That 
has been accomplished in a very great many ways; the drainage in 
Indiana has had much to do with it; sanitary conditions have had 
much to do with it; but in my judgment one of the things that has 
been a very important factor in the increase of the longevity of life 
in Indiana has been the effort which you people have made to place 
pure food products on the market to be sold to the people of the State 
of Indiana. And so I think that I am to congratulate you not so much 
upon the splendor of your material prosperity, not so much upon the 
vastness of your output, no so much upon your great business and 
financial gain, as I am to congratulate you upon that strength of char- 
acter that enables you to say: “I would rather make five cents on an 
honest can of goods than to make twenty-five cents upon a dishonest 
can.” I am glad to see that you are standing for these things; that 
you are anxious to know what you can do to enhance the purity and 
the value of food products of the State of Indiana. You hear much 
about the conservation of our natural resources in America. I am in 
favor of conserving anything that can be conserved, but there are 
things that are more important than the conservation of our coal 
and iron of this country. The conservation of the manhood of America 
is much more important than the conservation of iron of America; the 
conservation of a great high-minded and fraternal business sense in 
the minds of the youths of America is more important than the con- 
servation of the coal; and the conservation of your conscientiousness 
in putting up of your food products so there will be no danger of the 
loss of life by reason of your negligence is vastly of more importance 
than is the conservation of the iron industries of this country. 

And so believe me I am glad to greet you, glad to greet you as men 
who represent one of the very important industries of the State of 
Indiana; gladder to greet you because I believe that you are not only 
seeking to make a success of your business, but at the same time you 
are striving to serve your day and generation; and gladdest of all am 
I to greet you because you believe that you would rather serve the 
one good than to serve your own private and individual ends. 

There is nothing more that I could say to you on this occasion, as I 
know you need no introduction to Indianapolis; no greeting at the 
hand of the chief executive of this State will make or help make or 
help mar the destiny of this land we love. It is not the houses or lands, 
it is not the great resources, it is not the business enterprises, much 
as we hope and desire all these things, that is to continue growth and 
progress of this commonwealth of Indiana, that is to assist this State 
to grow materially, politically and socially, but it is to grow, gentle- 
men, by having impressed upon the minds and consciences of every 
citizen of the State of Indiana, that he is the State of Indiana. You 
may some of you—lI hope none of you—think that you can shirk your 
responsibilities as citizens. You can do no such thing; every man in 
Indiana should so live as to understand and believe that he, himself, is 
directly responsible for the succes and the value of public institutions. 
And so while I admire your splendid business enterprise, while I wish 
you every success in the progress of your manufacturing industries, 
while I hope you will make money and make plenty of money, I hope 
you will make good, honest money and give to the people good, honest 
products in return for their honest, hard-earned dollars. And I ask you 
to think over this question, I ask you to remember that there is yet a 
higher work for you, and that work is to keep and preserve. unsullied 
the treatises of the republic. This is the first land that I know of in all 
the history of the world where the progress of the government rests 
upon the shoulders of the business men of America. In all other 
nations of the world there have been men born to the purple, or lifted 
to the purple, who have set themselves high above the rest of mankind, 
and have either had high-minded thoughts or ignoble thoughts, have 
done either high-minded deeds or ignoble deeds. But here, gentlemen, 
we are trying an experiment; here we do not look upon the men in the 
high places of state and nation as exalted rulers, but they are there 
to carry out the judgment of the people. So let me impress upon you, 
in conclusion of what I only intended to be a moment of greeting, let 
me give this to you, gentlemen, this is the last experiment that will 
be made; the success rests upon the problem of whether the people 
are worthy to govern themselves; so as you take into your hands the 
government of Indiana, take it into clean hands and keep a clean gov- 
ernment and make your public servants be honest, clean men. 

I thank you. 

President McReynolds: We have certainly all been highly enter- 
tained by the delightful speech of the Governor. We will now hear 
from Mr. Frank Van Camp, of the Van Camp Packing Co., Indianapolis, 
on “Advertising.” 


Mr. Frank Van Camp. 


Mr. President, Ladies and Gentlemen of the Convention: I have been 
asked to talk on the subject of Advertising, which to me is a very inter- 
esting one, because I have spent more or less time thinking about it 
each day for the past fifteen years or more. First I will say some- 
thing about advertising in general, and then I will try to say something 
about advertising as applied to canned gocds, because I think that is 
what most of the canners want to hear. 

I think few of us realize what advertising is. I think probably it is 
one of the largest if not the largest industries in America. There are 
a number of publications in the United States whcse inccme from 
advertising is more than $1,000,000 a year, and there are a number 
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whose receipts from advertising range from $100,000 to $500,000 a 
year, and there are really thousands of smaller publications whose 
income is from $10,000 to $50,000 a year. This does not include the 
street cars, the bill boards and the notices that are given away and 
the other methods employed in publicity. There are really hundreds 
and hundreds of millions of dollars spent each year in advertising. 
Few of us are conscious of the effect of advertising. We don’t pick 
up a newspaper or a magazine and look through its advertisements 
without finding something we could buy, but we see these advertise- 
ments and they become a part of our lives. We buy things uncon- 
sciously, and we ask for brands that we have read about; we don’t 
know when and we don’t know where we have seen these advertise- 
ments, but there isn’t anyone in this room that doesn’t buy probably 
hats or shirts or shoes or collars or something that is used in the 
household that is not directly or indirectly influenced by advertising. 
Now, then, as applied to canned goods: There isn’t a brand of toma- 
toes or corn or peas that is known nationally. There isn’t a woman 
in the United States that cannot go into her store for a certain brand 
of baking powder or soap or coffee that the storekeeper cannot get it 
for her. There are thousands of other things known nationally, but 
there never has been a brand of tomatoes or corn or peas advertised 
in a national way. I don’t believe that it will be possible for any one 
to advertise those goods in a national way, because it is impossible on 
seasonable goods for any one institution or any collection of institu- 
tions in one locality to pack a sufficient quantity of either of those 
three articles to make a distribution. The distribution is the last half 
of advertising. You might advertise in publications or magazines and 
street cars, and people go to the stores and ask for them, but if the 
store hasn’t those goods on the shelf they will take something else. 
Now no one has or probably ever will have enough tomatoes, corn or 
peas to make a national distribution, so that in applying the question 
of advertising to those articles in which we are interested, instead of 
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trying to do national work, every packer, in my opinion, should make 
an effort to capture a nearby market, one that he can reach on a low 
freight rate, while some other packer attacks a market he can reach 
on a low freight rate. Some one might say to me: “Why haven’t you 
advertised those articles?” The good-will created for me on the arti- 
cles we have advertised has always been sufficient to make a market 
for the comparatively small amount of tomatoes, corn and peas we pack 
at a higher price than our neighbors are asking for the goods; therefore 
it was unnecessary for us to spend any money on these three articles. 
But a packer located in Southern Indiana, or Northern Indiana, or 
Central Indiana, in looking over the map, finding a market of sufficient 
size to consume his pack, should concentrate his efforts on these mar- 
kets. Under no circumstances or conditions should he permit a pack- 
age of his goods to go to any other market. Instead of loafing at home 
from the close of one pack until the next opens, sitting around the 
factory, he should be in that market creating a demand for his goods. 
Possibly it will cost more than it is worth the first year, or even the 
second year, but after awhile you can create a demand for all of the 
canned goods you can pack in that one market. Now if a packer cans 
20,000 to 30,000 cases of good tomatoes, and wants to sell them in 
Indianapolis, and comes up here with the tomatoes, he can make the 
wholesale trade buy them. The very best proof of that is the fact that 
it is being done every day in all the large markets of the United States. 
For instance, when the wholesaler buys from you the very best goods 
that you can put up, he pays you for them at about the usual standard 
price; then he does the advertising under his own label in his localit¢. 


It may be done in newspapers, on bill boards, in street cars, possibly it 
is done by demonstrations in stores, possibly it is done by good sales- 
men who call upon numberless retailers and cut goods for them. He 
takes your goods say at 75 cents per dozen and then goes out and sells 
them for $1.10 on your market. That is absolutely true. Now it is 
just a question of whether you are going to permit that wholesale 
grocer to advertise and take way from you the profits that belong to 
you, or whether you are going to advertise and keep for yourself the 
profits that belong to you because you manufacture the goods and are 
entitled to he profits. . 

I think the methods of putting the goods on the market employed by 
a great many packers could be improved upon. I can tell you just 
what happens most every day with me, and then you can apply it to 
yourselves. Most every morning two or three brokers will call me up 
over the telephone and say: “Well, are you in the market for a car of 
beans today?” I say, “Yes, I am; what is your price?” He will reply: 
“Why they are worth $2.12 a bushel today.” Well, now, I know that 
$2.12 is probably the market, but do I give him an order? I laugh and 
say: “You had better go get posted. I’ll give you $2.08 for them.” He 
gets busy and wires his man in Michigan, or wherever he may be, that 
“Van Camp can buy beans at $2.08; wire quick if you want the busi- 
ness.”” The man in Michigan wires quick and I buy the beans at $2.08 
per bushel. Now that happens most every day. I work the brokers 
just like they are working us. Now all of you brokers who are here 
know that I am a friend of yours, and I am not knocking the brokers. 
The broker has to be here; he is the man that will always distribute 
the goods for the man that packs from 5,000 to 10,000 cases of canned 
goods, because he cannot afford to employ competent salesmen and 
pay them all through the year to go and sell the comparatively small 
amount of goods he packs. Understand now, I am not knocking the 
broker. I am just talking about the conditions as they really are. It 
is up to the packers to devise some means or some way by which there 
will not be so much cutting of prices. I have a suggestion to make; 
I don’t know how it will sound to you; no one has asked me to make 
the suggestion, but I have thought over it a great deal and wondered 
what could be done. This is my plan: that. instead of ten packers in 
Indiana having ten brokers in Chicago who are offering their goods 
and who will wire back what the other fellow*is doing, or what they 
think they are doing, is to have one central broker located in the city 
of Indianapolis, who would represent on a brokerage basis every packer 
in the State of Indiana, and let that broker pick \out ten brokers in 
Chicago, or fifteen, or any number necessary; then every telephone 
message, every letter, every wire would come through the hands of one 
man, who would represent you, and that man would know whether 
somebody was handing him the truth or a rumor or a fairy tale. If 
the market is 75 cents, and a broker in Chicago wires direct to a 
packer that Van Camp is selling at 70 cents, why shouldn't he believe 
it? The man wired him; he thought it was so, just like I gave the 
impression to my broker that I could buy beans at $2.08. Now with 
one central broker this cutting would all be eliminated; it would stop 
all competition among yourselves, and you would all get more money 
for the goods you have to sell. Every broker in the other cities would 
get just as much out of the business, because they would work it on 
a split brokerage. I think that is well worth thinking about; it is 
worth discussing in the hands of this convention. 

I think this is really all I have to say on this subject. I could stand 
here and talk about advertising for a week, because I have thought 
about it each day for so long, and have had a great many experiences 
that might be of interest to you or might not. If there is any one 
who would like to ask me some questions about the advertising busi- 
ness, I will be glad to try to answer them. 

President McReynolds: Does any one want to ask Mr. Vau Camp 
any questions? If not, we will listen to a man who is chemist for the 
American Can Co. talk on “The Purity of Canned Goods,” Dr. George 
A. Gabriel, of New York city. 

Dr. Gabriel on Purity In Canned Goods. 

Mr. President, Members of the Indiana Canners’ Association. and 
Gentlemen: It is my privilege to come here today, at the invitation of 
this Association, to participate in the meetings of this Convention, and 
also to give you a short talk upon “Purity in Canned Goods.” Now this 
subject is a very broad one, and also one on which there seems to be 
great diversity of opinion; but in spite of all this, all are more or less 
working for one end, and that is “Purity in Canned Goods.” I do not 
wish to take up much of your time today, but will talk in a general 
manner on this subject, and I hope that whatever I may have to say 
will be of some interest to you all. 

In making chemical analysis of any description, it is of vital im- 
portance that all chemicals used are chemically pure, and have heen 
tested for their purity, otherwise the analysis might be vitiated by the 
reagents used. So it is in the canning industry: it is essential to the 
packer, who desires to pack pure goods, that all the ingredients used 
in a can of corn, tomatoes, peas and the like should be as pure as can 
be bought. Yet, in spite of the purity of the sugar, salt, water and so 
forth, the ultimate product or canned goods can easily be rendered 
unfit to bear the name “purity,” either by carelessness in handling or 
storing these materials, or else carelessness and neglect in the opera- 
tion of the factory. 

I believe that the majority of packers have good intentions in canning 
their fruit, vegetables, etc., and intend to pack good, clean, wholesome 
goods, but at the same time they pay too much attenion to the purity 
of their sugar, salt, etc., and give too little heed to the need of careful 
handling of the raw material before it is put into the cans. [Pv this 1 
mean that the presence of small impurities in different varieties of 
sugar, salt, etc., should concern the packer far less than the absence in 
his canned goods of dirt, cinders and unsound fruit or vegetables. 

I seriously doubt if there ever is such a thing as scientifically pure 
“canned goods” yet. “Commercially pure” is what every fair-minded 
consumer expects and is entitled to. Now, “commercially pure” is a 
much-misused term, yet the achievement of commercial purity is truly 
within the power of the packer himself, who has to judge whether his 
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goods are “commercially pure” or not. A strict definition of this term 
can be given “as near scientifically pure as actual practice will allow.” 


Desirability of this, too obvious to require demonstration. 


All of you will grant that there comes upon the market each year a 
large amount of canned goods which are not fit to bear the name 
“canned tomatoes,” “canned peas,” or “canned gorn,” not alone to 
mention eating of same, and we all appreciate how impractical it is 
for each canning factory to have its own chemist. The consumer, how- 
ever, has no definite assurance of purity except the manufacturer’s 
reputation or a certain brand. The consumer, in other words, relies 
upon the packer to judge for him what shall be called “commercially 
pure.” This is so and always has been, but will it always be so? It 
is the duty of both the manufacturer and the dealer to do everything 
within his power to raise the standard of purity in canned goods, for 
purity is essential to the health of the consumer. 


This brings up to the label-upon a can. Year by year more con- 
sumers are learning to read the labels upon cans. After finding that 
a certain brand is trustworthy and covers good goods, they keep on 
calling for it, and at the same time act not only as advertisers for this 
particular brand, but also for the canned goods industry. I agree with 
the National Food Law, that the label upon a can should have the name 
and place of the firm and the place where the canned goods were 
packed. Also a mark should be upon the can indicating whether the 
goods within are “standard,” “seconds,” “fancy,” or “extra fancy.” All 
endeavor to pack as many fancy goods as possible, but as you all know, 
it is practically impossible to pack all fancy goods; yet the remainder 
of your pack should be labelled just what it is and nothing more. A 
consumer buying a can of fancy goods, and upon opening same at home 
and finding it of much poorer quality than “fancy,” will be greatly 
tempted to refrain from again buying that particular brand, and pos- 
sibly any other brand, to the great injury of the whole canned goods 
industry. Of course there are objections to this from manufacturers, 
brokers, jobbers and retailers and straight down the line, yet the repu- 
tation of the packer depends upon the “quality” of the canned goods he 
turns out, and I believe he should allow the consumer the privilege of 
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giving the reputation to him and not the middlemen. 

Manufacturers, for their own interests, endeavor to make the product 
designated by a given brand as uniform as practicable, with the use of 
modern machinery, putting the larger and firmer fruits under one 
brand, upon which is printed their‘own name, or firm name, while the 
less perfect is sold at a much lower price, under another brand or label 
and sometimes unlabelled. We all know, too, that the seconds from 
some factories are better than the first qualities of other factories. 
This is due to difference of opinion among packers as to what is 
“standard” or “fancy.” 


Seldom has there been a time when the market was overloaded with 
strictly high-class goods. On the other hand, the market has often 
been overloaded with cheap and unfit goods. This has injured the 
whole industry. The consumers of the cheaper goods are the masses, 
crowded into factory districts, and these goods have been so bad at 
times as to arouse them to such a mood that they refuse to purchase 
any more canned goods. There are many of he poor goods, put out 
under private or fictitious labels, which tend to relieve the packers of 
any responsibility, in case of any trouble. This is wrong, and you 
will admit it. Yet the consumer has to suffer because of this error in 
the business. 


We also realize that certain jobbers or dealers, in order to get the 
benefit of their own judgment or skill in selecting qualities, and to 
exploit the good will which attaches to a brand after it is favorably 
known, or perhaps to prevent an unscrupulous competitor from selling 
the same brand or brands at cost or below cost, in order to draw trade, 


often prefer to have their own brands or labels. Hence the practice 
of using many styles of labels has grown up. Some of these bear the 
names of the jobbers; others the name of dealers to whom the jobbers 
sell the goods. There is much to be said in favor of this, as far as the 
jobber or dealer is concerned, but what about the consumer? I think 
he is entitled to know who packed the goods—where they were packed. 


I believe, too, that with the packer’s name upon the label, it will be 
a greater incentive for him to improve the quality and purity of his 
goods, much to the benefit of the public and himself. 

Sterilization.—The process used in the canning of vegetables, fruits, 
etc., was discovered many years ago, but although this process has been 
known to scientists for the entire period since its invention, its com- 
mercial application has, as before mentioned, been made available but 
a few years. Up to the present time, nothing has been discovered that 
has been able to supersede this universally applied process for the 
preservation of “canned goods.” 


The principle, with which most of you are probably familiar, under- 
lying the preservation of edible substances in an air-tight can, is the 
fact that the decay of organic matters is not due’alone to oxidation, but 
to the action of bacteria, organisms, ferments, and the like, which 
attack and act on the organic substances, decomposing them, and 
resolving them into their original elements, or other compounds. The 
heating of vegetables, fruits and other food products in the process of 
canning destroys the bacteria and ferments, and sealing the cans hermeti- 
cally prevents bacteria from again entering the material. Hence, 
canned goods made from good material and properly prepared, remain 
indefinitely unchanged and in good condition. The process, in fact, is 
that of sterilization by heat. 


Whtat is meant by the term “sterile”? Its meaning as applied to the 
processing of “canned goods” is the rendering of the goods “barren” 
of all living organisms, by the application of heat, and heat alone. 
Notice what I said last, “By heat, and heat alone.” We have all seen 
the days pass when it was possible to bleach corn, color peas, add pre- 
servatives, etc., and now we have come to’ a period where we are 
obliged to come back to what we originally intended to do, and that 
was to pack goods by the application of heat, and heat alone. The days 
are past when the packer could doctor the product to suit himself, in 
order to make his goods more attractivé than thase of his competitor. 
Our national food laws and state laws prohibit suéh practices, and 
have forced the packers to depend upon nothing but heat, which funda- 
mentally was the basis of their process, at all times, though not gener- 
ally appreciated. 

We all know, or should Know, that heat prolonged and sufficiently 
high, will kill all bacteria; but when have we reached the point where 
all bacteria are “dead,” or in other words,.when have we reached the 
“sterile” point during the process of cooking, and when shall the appli- 
cation of heat be removed from the “canned goods”? In other words, 
what temperature and time shall we give tomatoes today? This is a 
vital point, and one which the packer or processor must decide for 
himself. His neighbor’s advice may be a guide, but should only be 
accepted as such. Why should a packer process his tomatoes, say, 
45 minutes at 212 degrees F., just because his neighbor says he is doing 
it, and his goods are keeping? I see no good reason why such prac- 
tice exists, except, as I said before, possibly as a guidance. Another 
probable reason why such practice exists is the fact that some packers 
do not know why they have to cook tomatoes 35 minutes to 50 minutes, 
and not 10 minutes. It is the packer’s business to know as much about 
his business as he possibly can gather, and his success depends upon 
the knowledge he has of the conditions of climate, variety of seeds, etc., 
as well as the time and temperature he ought to process his goods. 


How many of the packers of this country, do you suppose, take these 
conditions into consideration each year, each day, each hour, and I 
might add each minute, during the operation of his factory? Not many, 
I am incline dto believe, because the packer depends too much upon his 
past experiences. He has become so accustomed to packing his vege- 
tables at a certain temperature and time, year after year, with the 
usual amount of spoilage, that when the day of reckoning comes, and 
he is losing case after case of goods, he is at sea to account for it. 
“A little knowledge is a dangerous thing.” Yet, “Knowledge is power,” 
and a little knowledge upon bacteria and how to kill them would be a 
great help to the packer. 

Just because a packer has packed ‘tomatoes for 45 minutes at 212 
degrees F. last year and for years past, and has had no great amount 
of trouble except what is usual in any plant, does that mean that he 
should cook at the same temperature and time this year? Certainly 
not. You must all realize that there must be a difference between 
tomatoes of different years, on account of variety of seeds, changes in 
the soil, climatic conditions, etc., and why should the vegetables not 
demand different handling, different processing, etc., each year, or 
other year? 

Why should not the weather or soil have some bearing upon the 
chemical composition of the fruit or vegetables? I certainly believe 
it has, and brings the packing industry to a point where it is becoming 
a scientific study. Anybody can sterilize any fruit or vegetable, by 
giving it sufficient heat and time; but to know just how much is suffi- 
cient in order to keep the gocds is where the judgment of the packer or 
processor is required. 

Few realize the aid of the microscope to the operation of the factory. 
This little and inexpensive instrument and outfit will tell you positively 
if your process is sufficient. The handling and operation of a micro- 
scope is not a difficult matter, and after a little practice and knowledge 
of bacteria, it will be found to be a great adjunct to the packer’s busi- 
ness. I know personally of many packers today who are using the 
microscope in their factories, and they would not be without it. I do 
not wish to be understood as saying that every packer should go out 
and buy one at the next corner, but I do mean to call attention to its 
value in the operation of a factory preparing canned goods. 
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I believe that much of the success of some packers today is due to 
the scientific way in which they 1ollow up each detail of their business, 
gathering all the information they can concerning the variety of seeds, 
climatic conditions, inspection of their goods, before picked, as re- 
ceived, handling and processing of same. If they receive bruised cr 
partly decomposed material, they understand that this material should 
be rejected. 

Sanitation.—The sanitary condition of a packer’s plant has a great 
deal to do with the purity of his goods.It also has a great deal to do 
with the reputation is leaves in the minds of whatever visitors may be 
lurking around. How familiar we all are with the invitation, “Visitors 
always welcome.” This is a grand thing and should be universal. 
Many people take advantage of this invitation and visit the factory out 
of mere curiosity, to see the different goods packed. Probably nine out 
of ten of such visitors fail to notice the condition of the floors, machin- 
ery, disposition of waste material, etc., but are merely interested in 
the handling of the goods, while the other one of the ten will look over 
the factory, with not only curiosity, but with the closest scrutiny, 
examining and noticing every detail of the operation, and also inc:- 
dentally, or I might say carefully, noticing the sanitary condition of 
the plant. Now this one person can do more harm or good than alt 
of the other nine together, if he so elects. He may in his mind’s eye 
condemn a factory’s goods, or he may consider it an ideal pack, under 
ideal conditions. Which shall it be? This remains with the packer. 

The packer has extended this invitation to all visitors. Now, what 
has he got to show? Shall he show his visitors a sanitary factory 
or not? 

A packer should. be as proud of his factory as he is of his home. This 
being a general truth, he should not invite a visitor to his plant unless 
he wishes to show him something as clean and tidy as his own ki*chen. 
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in an unsaniiary plant or kitchen. 

A packer may have the most expensive, best equipped plant in the 
world, with cement floors, good drainage system, good airy buildings, 
into which plenty of sunlight penetrates, all the inside walls of sucn 
buildings painted white, good water, plenty of good clean washtstands 
for his help, etc., and yet have a plant operating under the most unsani- 
tary conditions. At the same time a factory much less expensive, not 
so well equipped with all these improvements, will be found operating 
under the best of sanitary conditions. Why should this be so? Is it 
due to lack of appreciation of what the term “sanitary” means? I am 
firmly of the belief that this partly or wholly explains the reason. 

It has only been within recent years that people have appreciated 
what living under sanitary conditions really means, and of course, as 
we all want to‘'do what we can to prolong the lives of this and other 
generations, why should we not do our utmost to prolong the lives of 
our consumers of canned goods by operating our factories under the 
best sanitary conditions? It costs perhaps a little bit more, but it is 
money well spent, and the owners of such factories are bound to reap 
the harvest sooner or later. Why not make your goods distinct from 
all others by striving to attain the best possible conditions known to 
science in packing your fruits and vegetables? Is it not worth the 
while? I believe it is, and that the consumption of canned goods, 
which you all are striving to increase, will be materially increased 
when you can convince the housewife that you take the care and 
pains in packing your goods that she would in her own kitchen. Not 
until you have convinced her will she say, “These goods are as clean 


and taste the same as mine, and perhaps are better.” Home canning 
will decrease with the improvement of the quality, purity and sanitary 
conditions of putting up canned goods, and as home canning falls off, 
the consumption of factory canned goods will be increased. 

A sanitary factory should consist of and be operated as such—build- 
ings with plenty of light and sunlight, good ventilation, good non- 
absorbent floors (cement wherever possible), well drained and plumbed, 
with especial regard for the health of the help, and the purity of the 
goods canned within.’ Also the buildings should be protected with 
screen doors, or doors covered with cheesecloth, to keep out any flies, 
insects, dirt, etc., which might contaminate the goods to be canned. 
The walls of such buildings should be painted white and kept white by 
frequent application of lime wash. All machinery, boxes, trays, con- 
veyors, floors, etc.—in fact, all implements, machinery, etc.—should be 
kept thoroughly clean by frequent applications of water, or soap and 
water and live steam. Plenty of good toilet rooms and washstands 
with plenty of soap and towels, even in the factory proper, are desir- 
able, so the help can be given an opportunity to keep clean —in fact a 
standing invitation to keep clean. 

Another thing that is necessary in a sanitary plant is a can washer 
to be used to wash.cans preliminary to filling. The need of a can 
washing machine is obvious. Cans are made from tin-plate, which 
directly after emerging from the cleaner is packed into boxes. You 
all probably know that this plate is bound to carry some dirt or oil 
from the machines used in manufacture of the plate. Also the cans 
made from this plate gather more or less dirt, cinders, dust, etc., either 
in their manufacture, shipment or storage; hence, in order to be sure 
the can is sterile before putting any fruit or vegetables into same, it 
should be thoroughly washed with boiling water, or better, live or 
superheated steam. I understand that a can washer has recently come 
into the market which accomplishes this feature of a sanitary factory 
very well. 

Another extremely important and vital thing to the success of a sani- 
tary factory is the disposition of the refuse from the plant. All refuse 
should be as far removed from the factory as possible, because if this 
refuse is deposited in the vicinity of the factory it will be the breeding 
place of millions and millions of bacteria spores, flies and insects. 
When the refuse becomes dry and the air commences to stir, the bac- 
teria are bound to be carried into the factory and into your very goods, 
while on account of the toughened condition of this bacteria, they may 
not be killed in the time and at the temperature you may be giving 
your goods, but will later develop a nice lot of swells. I am satisfied 
that such cases as this are to be found today. 

Another important thing, and that is the health of the help. One 
should be very careful not to employ any one who has any kind of 
contagious disease, or skin disease, and all help should be required to 
keep their clothes clean. No expectorating should be allowed in the 
factory. 

These points I have mentioned are a few of the important things to 
be found in a sanitary factory, and I believe not enough attenticn is 
given to them, but the time is fast approaching when the laws of all 
states will be better observed than at present, and in consequence the 
canned goods industry will continue to grow and increase to such an 
extent that the:best factories will put the poor factories out of business, 
to the benefit of the consumer, and consequently to the manufacturer. 

I wish to compliment you all and the trade in general for the earnest 
efforts on the part of all to achieve purity in canned goods, and [ fee' 
with a great deal of confidence that with persistence and study of the 
industry, you will still be able to improve upon the brilliant advances 
already accomplished in recent years. 

President McReynolds: The subject of pure food is always an’ inter- 
esting one, and has certainly been ably discussed by Dr. Gabrie!. Dr. 
H. E. Barnard, Pure Food Commissioner of the State of Indiana, will 
now address us. i 


Dr. Barnard on The Purity of Goods. 


Dr. Barnard: I have met with your Association many times during 
the last two years, and have talked to you on many subjects, and that 
you have seen fit to ask me again to address you, | take but an expres- 
sion of the sympathy you have for pure food work and appreciation of 
its value to you, as canners. 

The welfare of the canning industry is, I believe, the desire of every 
one who has to do with food law enforcement, for experience has shown 
them that the canner is not of that class of manufacturers which 
requires watching and supervision in order to compel him to produce 
legal goods. And as for myself, I believe that in his work the official 
should endeavor to advance the interests of the manufacturer whose 
product is meritorious and always above suspicion. 

I congratulate the canners of Indiana upon the high position they 
have attained in the commercia! world. The department which I rep- 
resent has been endeavoring for three seasons to so advise and suggest 
improvements in equipment and management that their factories would 
meet with every requirement of sanitation and cleanliness expected by 
the most captious housewife. We have done this because we believe 
that cleanliness is an asset and filth a heavy burden to the business 
man. We believe that the future of the canning industry depends upon 
the awakening of the consumer to the fact that every food product 
packed in tin is prepared from the best of raw materials, under the 
most intelligent supervision, and in factories which meet every sanitary 
requirement. I know that the goods packed by the canners of Indiana 
will stand this test. Our inspections of the present season, which cover 
120 factories, show everywhere a decided improvement over last year, 
and you will remember that I told you last fall that we had but little 
criticism to make of your factories, and none at all of your product. 
At the present time, without exception, the Indiana canner appreciates 
the necessity of cleanliness, of neat and properly dressed employes, of 
suitable provisions for disposing of sewage and factory waste. For 
the first time no complaint has come to the office this past season that 
a canning factory was dumping its refuse into a stream to the destruc- 
tion of fish and the creation of a nuisance to those who lived along its 
banks. 
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Capacity, 10,000,000 Cubic Feet. 


Delaware Avenue Stores, Nos. 1, 2, 3 
—Delaware Avenue, Water and 
Pine Streets. 


Pennsylvania Stores—Front, Pine and W A 
Water Streets. : 

Pennsylvania Tobacco Stores, Bonded 
—Front, Water and Pine Streets. 


Sixteenth Street Stores— Sixteenth 
Callowhill Streets. 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansall 
Streets. 


Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. 


Warehouses for storage ot Hazardous 
Merchandise. 


STORAGE 


PENNSYLVANIA 


and Safe Deposit Co. 


Banking House and Main Office, 113 and 115 South Third Street 


COMPLETE RESPONSIBILITY 
Capital and Surplus Over $1,000,000 


DIRECT TRACK CONNECTIONS 
IN THE HEART OF THE JOBBING DISTRICT 
Warehouses in close proximity to Steamship Piers 


ADVANCES MADE 
LOW INSURANCE RATES 


REHOUSING 


PHILADELPHIA 


AMPLE CAPACITY 
Ten Million Cubic Feet 


Alt Warehouses Have Rairoad Siding 


HIGH GRADE SERVICE 
MODERATE CHARGES 


DISTRIBUTING SHIPPING LABELING 


KNOW YOUR OWN 


NO. 116 DATING MACHINE 


The advantages, where a packer desires to mark his goods for 
future identification should not be under-estimated. How frequently 
will a jobber return swells, claiming they were from previous 
season’s pack, when in reality they are two and three seasons 
old. Without properly identifying such cans, you could not con- 
tradict such claims. 

Why not, therefore, adopt a method of protection, and min- 
imize unjust claims by being in a position to prove your rights ? 
This No. 116 Dating Machine is intended to do away with such 
abuses. 


NEW SEAM SANITARY CAN 


Are you using this can? It’s the best 
that there is to be had. We cannot say 
more, yet much may be said of its merits. 
SEALED withont heat, SOLDER or 
objectionable Fluxes. 


NO HOLES ENTIRE TOP OPEN 


We furnish complete outfits for making 
these cans. ROUND, SQUARE or 
IRREGULAR shape. Write for full 
particulars. It will pay. 


Max Ams Machine Company 
MOUNT VERNON, NEW YORK 


A new machine for dating SANITARY CAN COVERS and STUDHOLE CAPS. 
Easily handled. Easily adjusted. Will date, mark, register private or secret 
characters for identification against future contingencies. 


European Agency South American Agency 
G. Guelpadi L., Corso del Valentino13 La Cromo Hojolateria Argentina 
TORINO, ITALY BEUNOS AIRES, ARGENTINA 


WE MANUFACTURE ALL KINDS OF MACHINERY 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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But you may readily ask of what real benefit is it to the canner of 
Indiana to put in cement floors, modern equipment and intelligent help, 
if the canner of Maryland, Delaware and New Jersey is allowed to 
operate in the slipshod, careless, dirty way which unfortunately char- 
acterizes too many factories? It costs money to keep"tlean, and the 
Indiana canner should certainly profit by his industry. We cannot go 
to the great tomato-growing states of the East to improve their unsani- 
tary factories; that remains to be done by the officials of those states 
and by the Federal Government. In New Jersey the same law is in 
force as in our own State, and another season should see an end to 
every practice which we condemn. I Wish we might say the same of 
Maryland conditions, but so far as I now know, the only hope of 
improvement there is the intervention of the authorities at Washington. 
Just as long as the hundreds of small canneries in that State are 
allowed to operate as at present, the goods packed there will be in 
serious competition with our product. Unfortunately, it is impossible 
to see through a tin package, and the consumer who is still influenced 
in his buying by price is inclined to take home the cheapest package. 
It may be that it is slack filled with watery goods, and that the higher 
priced can is solidly packed and actually of much greater value. The 
only way by which to regulate such competition is the adoption of 
standards which are just and reasonable and which when once fixed 
will be recognized by the jobber and the consumer and rigdly adhered 
to by the canner. You have done well to establish such standards. Is 
it not possible to secure the adoption of such standards for the entire 
country? 

I have been waiting for the inauguration of the advertising campaign 
of the canning industry. In the Saturday Evening Post of last week 
I saw the first bulletin of victory. If it pays to advertise—and no one 
disputes that fact, the consumer will soon understand, better than ever 
before, that canned goods are pure goods; that they do not cause 
ptomaine poisoning; that they do not contain chemical preservatives; 
that they do not deteriorate on the pantry shelf, and that they furnish 
fresh, palatable and nutritious food the year around. 


I am glad to see so many of our canners in attendance here today. 
May I, as one interested in the welfare of the canning industry, urge 
you to unite in the support of an active, powerful organization, which 
will embrace in its membership every canner and packer in the State? 
In trade organizations, as in our government, it is “United we stand, 
divided we fall.” Individual effort too frequently is entirely lost. No 
power on earth, except your organized effort, will place a premium 
upon Indiana packed tomatoes. If your product is to command a 
higher price because you pack it, it is up to your Association to impress 
upon the consumer, through the jobber, the fact that Indiana tomatoes 
are actually worth more than any other tomato, because they are 
packed of the finest stock, in the cleanest factories, and by the most 
intelligent operatives in the world. As I have so many times said, the 
department which I represent stands ready to do everything in its 
power which may be of assistance to you, and we hope that you will 
not neglect to come to us whenever you wish help, either in factory 
operation or in declaring to the world the superiority of your pack. 

President McReynolds: I have been requested by Mr. Palmer, the 
gentleman who has the tickets for the theatre party,’to request all the 
gentlemen to meet him downstairs about 4 o’clock to receive their 
tickets for themselves and friends. I also wish to announce that Mr. 
F. F. Warner, brother of Mr. Warner of the Canners’ Exchange, is 
here, and will be very glad to talk to any of-the canners about the 
Exchange work. 

F. F. Wiley: I would suggest, Mr. President, that you appoint the 
committee on nominations, so they can report this afternoon. 

President McReynolds: I will appoint Mr. Ralph Polk, Mr. Hutto 
and Mr. Morris, of Columbus. 

Ralph Polk: I will have to be excused; I have an engagement that 
will take all my time until the afternoon meeting. 

President McReynolds: I will appoint Mr. Boyd in place of Mr. Polk. 
Don’t forget to come back this afternoon at 2.30. 


AFTERNOON SESSION. 


President McReynolds: Gentlemen, please come to order. The first 
thing on the program this afternoon is the report of committees. We 
will have the report of the auditing committee now. 

F. F. Wiley: I turned into the Secretary the report of the auditing 
committee. We had examined the books of the Secretary-Treasurer 
and found them correct with the amount of the receipts and disburse- 
ments with vouchers attached, and so entered in the report of the 
Secretary. I move the acceptance and adoption of the report of the 
auditing committee. 

Motion seconded by Mr. Martz. Carried. 

President McReynolds: We will now have the report of the commit- 
tee on resolutions. 

Mr. Martz: I will first read a resolution that we thought should be 
adopted. It will explain itself. 

Whereas, In any organization comprising in its membership varied 


_ interests, it is fair and just that all such interests should be represented 


on the governing board; and 

Whereas, We feel that the rank and file of the packers of canned 
goods have not been adequately represented on the governing board 
of the National Canners’ Association; therefore be it 

Resolved, That we, members of the Indiana State Canners’ Associa- 
tion, request that in the make-up of the next Executive Board of the 
National Canners’ Association, to be appointed by the incoming Presi- 
dent, to be elected at Atlantic City, February, 1910, that representation 
be given to the various state organizations in such proportion as is 
just and fair. 

Charles Latcham: As you all know, there are a number of packers 
who market their goods directly to the retail trade and not to the 
jobbers. I am told that there isn’t a single member of the executive 
committee of the National Canners’ Association who markets his output 
through the regular channels. By that I mean there is not one who 
sells his goods to the wholesale trade. Now I think it is only fair and 


just that when the president of the National Association appoints the 
executive committee at the next annual meeting in Atlantic City, he 
should appoint some of the members who sell their goods through the 
jobbers. I wouid like to hear from Mr. Wiley on this matter. 

F. F. Wiley: Mr. President, when this matter came up before the 
executive committee Tuesday evening we considered it very seriously. 
What we are trying to arrive at is this: We want some one, or more 
than one, on the executive board of the National Association that will 
protect the interest of the packers in the West who sell their goods exclu- 
sively through the brokers. You knowsome packers sell to the retail trade 
direct, and make these sales through a jobbing house that they have 
appointed. Now we thought that the packers of small amounts were 
not being properly represented in the National Canned Goods Asso- 
ciation; therefore, we have taken the stand and the position that the 
smaller packer is entitled to a certain representaion, and we decided 
to make this resolution and carry this proposition to the National 
Canned Goods Association. 

President McReynolds: Has any one else anything to say on this 
matter? 

F. F. Wiley: If it isn’t just exactly clear, I wish you would not 
hesitate to ask questions, and we will try to explain it. 

Mr. Ralph Polk: I have listened to the explanation by Mr. Latcham 
and Mr. Wiley, but I don’t catch the great importance of your idea. 
There are probably fifteen packers in the State that are doing business 
directly with the retail trade. The reason we have done more or less 
of that is because our line of specialties demands it. I can’t see but 
what our interests are exactly identical. 

President McReynolds: Gentlemen of the Convention, I happened 
to be in the meeting when this matter was brought up. Now let the 
accusation be true or untrue; we are not asking for anything that is 
not fair and right, in my opinion. For my part, I can’t see any reason 
sin, mS this resolution should not be included in the list of resolutions. 

ill be glad to hear from you. 

Mr. Latcham: Let us have the resolution read again. 

Resolution read by Mr. Martz. 

Mr. Ralph Polk: I don’t see that even if that resolution should be 
included that you will gain anything. I don’t see that there is any- 
thing in the resolution to indicate that you want to be represented by 
a packer who markets his goods through the jobbers only. 

Mr. Morgan: If we are going to make a resolution of this kind, we 
ought to say exactly what we mean and not beat around the bush. 

President McReynolds: We could talk on this subject until tomor- 
row morning. The fact is, the thing is before the house; will we 
incorporate this in the resolution? 

Mr. Dene: I move that we incorporate the resolution that has been 
read in the list of resolutions. 

Mr. Warvel: Just one word more. I want to say that if Indiana 
will come out in this resolution and say exactly what they mean—if 
Indiana says that we, as small packers, want a representation on the 
Board of Directors of the National Canned Goods Association, then as 
president of the Ohio Canners’ Association, I will say that Ohio will 
do likewise and_will be with you. 

Moved by a member, that the committee change the resolution so it 
will read plainly. 

F. F. Wiley: Before that motion is seconded, in order to keep the 
Secretary’s books straight, | would suggest that we%ake that by con- 
sent, and that the committee on resoluions be allowed to retire and 
change the resolution to read differently. 

President McReynolds: I suggest that while the balance of the 
committee changes th@gresolution, that Mr. Martz reads the balance of 
the resolutions. 

Mr. Martz: The Indiana Canners’ Association, in convention assem- 
bled, 

Resolved, That our thanks be extended to the management of the 
Claypool Hotel for the courtesies extended to the members and ladies 
accompanying them during the meeting of the Indiana Canners’ Asso- 
ciation. 

Resolved, That our thanks be extended to Hon. Charles A. Book- 
walter, Mayor of Indianapolis, for the royal welcome he has given us 
in behalf of himself and the city of Indianapolis. 

Resolved, That we express our thanks and appreciation to Hon. L. 
Ert Slack for so ably responding in behalf of the Indiana canners to 
the address of welcome of Mayor Bookwalter. 

Resolved, That we extend a vote of thanks to our worthy president, 
Charles W. McReynolds, of Kokomo, Ind., for his able and instructive 
address in behalf of the Indiana canners. 

Resolved, That we extend our thanks to the ex-president of the 
National Brokers’ Association, Mr. Walter A. Frost, of Cateage, Ill., 
for his excellent address. 

Resolved, That we extend our thanks to Mr. Frank Van Camp for his 
instructive address on Advertising in behalf of the canners und 
packers. 

Resolved, That we extend our sincere thanks to Dr. George A. 
Gabriel, of New York, and Dr. H. E. Barnard, of Indianapolis, food 
experts, for their able addresses to the convention. 

Resolved, That we extend a rising vote of thanks to the Hon. Thos. 
R. Marshall, Governor of Indiana, for his address and time given to 
the packers and canners of Indiana at this convention. 

Resolved, That we tender a rising vote of thanks to the worthy and 
able officers of the Canners’ Association for their efficient and hard 
labor in making the Canners’ Association the success that it is today. 

Resolved, That we express our thanks and appreciation to the 
American Can Company for the delightful theatre party given to the 
canners and their friends. 

Resolved, That our thanks be extended to the Wheeling Can Com- 
pany for the very enjoyable matinee party given the ladies of the can- 
vention and their friends. 

(Signed) 
ALF. P. BAER, 
C. M. MARTZ, 
O. F. FRAZIER. 
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NOW GOOD TIME 


To order a Knapp Labeler and Boxer. We 


guarantee satisfaction. We have some second- 


hand No, 2 Labelers which we are rebuilding to 
latest model, including new lap pasting device. 
While they last these Machines are fine bargains. 
We guarantee these to do work equal to 
new ones and to give satisfaction. Will allow 
full amount paid towards new Machines any 
time in one year from date of purchase. 
Second-hand Knapp Labelers offered for 
sale outside of our firm do not contain the new 


features. 


Write us today for our new catalogue. 


THE FRED. H. ANAPP CO., 


WESTMINSTER, MD. 


SSS 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


If you are going to pack 
Hominy, Kraut, Beans 
or other Winter Goods, 
better let us send you a 
sample car of our ‘‘Spec- 
ial’’ Strong Cans made 


Our Solder Hemmed Caps, 
which we are now prepared 
to furnish with all cans are 
the best in the market. The 
Solder is in the right place 


from selected heavy Tin im and Plenty of it. 
Plate. 
Wheeling Can Company, 
OLIVER J. JOHNSON, President. Wheeling, W. Va. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Motion by Mr. Martz, that the resolution be adopted. 
Motion seconded by Mr. Wiley. Carried. 
President McReynolds: We will now have the report of the «om- 


“mittee on nominations. i 


wit 

Mr. Hutto: To the Officers and Members of the Indiana State Can- 
ners’ Association: We, your committee, after fully considering the 
work of the officers of our Association for the past year, and the needs 
of the Association for the coming year, recommend that the present 
officers be re-elected for the coming year, namely: 

Charles W. McReynolds, President. 

Charles Latcham, Vice-President. 

F. Joseph Schuler, Secretary-Treasurer. 

Board of Directors—F. F. Wiley, O. C. Boyd, W. S. Mercer. 

(Signed) 
OWEN C. BOYD, 
W. A. MORRIS, 
N. L. HUTTO. 

Motion by Mr. Hutto, that the present officers be elected for the 
coming year. Motion seconded by member. 

Put by Mr. Hutto. Carried. 

President McReynolds: I thank you for this re-election, and I 
assure you that everything we have done, or that I know has been 
done, has been for the interest of the Indiana canners as a whole. 
Last year, when you elected me as president of the Indiana Canners’ 
Association, I said to you I wanted every member or every canner 
who became a member to come right in and be one of us. Just re- 
member that you are one of us, that you are just as good as I am, and 
I hope better, and when you come here let your presence be known; 
be a good fellow; ask for what you want, and if it is in my power 
you will get it. 

Secretary Schuler: Gentlemen and members of the convention, 
all that I can say is what has already been stated by Mr. McReynolds. 
What I have done has been for the interest of the packers throughout 
the State, and I am sorry that I couldn’t do more. I think we will be 
able to do more this year than we have done in the past. We have so 
far a membership of forty members, and I think we have increased by 
six or seven since being here in this convention. I look for a still 
further increase. I am almost sure we can count on sixty members 
within the next few weeks. 

Amendment to resolution read by Mr. Martz: 

Whereas, In any organization comprising in its membership varied 
interests, it is fair and just that all such interests should be repre- 
sented on the governing board; and 

Whereas, We feel that the rank and file of the packers of canned 
goods have not been adequately represented on the governing board 
of the National Canners’ Association; therefore be it 

Resolved, That we, members of the Indiana State Canners’ Associa- 
tion, request that in the makeup of the next Executive Board of the 
National Canners’ Association, to be appointed by the incoming presi- 
dent, to be elected at Atlantic City, February, 1910, that representation 
be given to that class of packers whose business is not large enough to 
warrant and maintain a sales organization, and who are dependent 


-upon the regular established channels of trade as represented by 
brokers and wholesale grocers. 


Mr. Martz: I move the adoption of this resolution as amended. 

Motion seconded and carried. - 

President McReynolds: We have had a request from some of our 
good friends, the supply men and the brokers, who want to become 
members of our Association. Now these gentlemen are asking for a 
voice in the meeting. They have to be here; we can’t get along with- 
out them; now they are ready to pay their money to become members 
of our Association, and I for my part see no reason why we should 
not admit them. 

F. F. Wiley: I make a motion we allow tthe supply men and the 
brokers to become honorary members of our Association, without 
power to vote, for the sum of $3.00 per year. 

Motion seconded by Mr. Martz. 

Mr. Smith: $3.00 is not enough; none of these men want to break 
a $5.00 bill. I make that as an amendment to the motion of Mr. Wiley. 

Amendment seconded. Carried. 

President McReynolds: There is another matter that we ought to 
consider. I believe it would be a good idea to incorporate this Asso- 
ciation, then we could appoint a board of arbitration, and in case one 
of our members had trouble the board of arbitration could settle it 
for him. 

Mr. Wiley: I move that the president and secretary be instructed 
to investigate the probable cost of incorporating, and whether it would 
be advisable or not, and report at the next called meeting of the 
Indiana Canners’ Association. 

Motion seconded and carried. 

By motion the convention adjourned to the call of the president. 


A St. Louis trade paper says tomatoes are selling at a price 
ten cents lower than they should and still give the packer and 
jobber a small profit. It doesn’t say which gets the smaller 
profit and we presume the editor thought it unnecessary; so do 
we. It alsosays jobbers are finding some difficulty in getting 
deliveries from the canners on account of the rush of the retail- 
ers to have a good stock on hand for the coming holidays. 


A report says a dealer in the State of Minnesota has been 
fined $25 and costs for selling strawberries, preserved (in glass) 
with salicylic acid and coal tardye. No name as tothe manu- 
facturer is given. 


Constitution and By-Laws of The Virginia Canners’ 
‘ Association. 


ARTICLE I. NAME.—The name of this Association shall be the Vir- 
ginia Canners’ Association. 

ARTICLE II, Onject.—The object of this Association shall be to 
foster the interests of the canned goods packers of Virginia, to protect 
them from unjust and unlawful exactions, to reform abuses in trade, to 
diffuse accurate and reliable information among the members concerning 
the standing of merchants and other matters, to produce uniformity and 
certainty in the customs and usages of trade, to promote a more friendly 
intercourse between packers, to encourage legislation looking to the pro- 
tection and fostering of the packing interests of the State, and to consum- 
mate any other results which shall tend to guard, maintain aud publish 
the high reputation attained by the canning industry in this State, in the 
packing of wholesome goods. 

ARTICLE III. MEMBERSHIP..-Any person or firm engaged in the 
manufacture of canned vegetables or fruits may become a member of this 
Association upon the payment of a fee of $1.00. 

ARTICLE IV. OFFICERS.—The officers of this Association shall be a 
President, Vice-President, a Secretary and Treasurer, who shall be the 
same person, and such standing committees as shall be fixed by the By- 
Laws. 

They shall be elected at the annual March meeting each year by 
ballot, and shall hold their offices for the ensuing year. 

ARTICLE V. AMENDMENTS.—The Constitution may be altered, 
changed, amended or repealed by a two-thirds vote of all the members 
present at any regular meeting, such proposed amendment or repeal hav- 
ing been presented in writing, signed by at least five members at a previous 
meeting. 


By-Laws. 


ARTICLE I. REGULAR MEETINGS.—This Association shall hold two 
regular meetings annually on the Tuesday after second Monday of March, 
and Tuesday after the second Monday of November, at such a place as the 
Executive Committee shall decide. 

ARTICLE II. SPECIAL MEETINGS.—Special meetings can be called 
by the President or ten members in writing, which call shall specify the 
purpose for which said meeting shall be called. Notice for a special meet- 
ing shall be given ten days before said meeting. 

ARTICLE III. Funps.—Funds tor the running of the Association 
shall be collected by assessment proportionate to the number of cases 
packed, the minimum assessment to be one dollar per member. 

Said assessment shall be made by the Executive Committee and shall 
be paid on or before the Tuesday after second Monday of November, which 
is the date of the Fall meeting. 

A penalty of 25 per cent. shall be added for delinquency. 

ARTICLE IV. COMMITTEES.—The Standing Committee of this Asso- 
ciation shall consist of ap Executive Committee. 

This Executive Committee shall consist of the President, Secretary, 
and thirteen members of the Association, who shali be duly elected by 
ballot at the annual March meeting. 

No member doing a brokerage business shall be eligible to membership 
on this committee. 

The Executive Committee shall appoint annually a Purchasing Com- 
mittee, consisting of three members of the Association. It shall be the 
duty of the Purchasing Committee to co-operate with the membership in 
the purchase of supplies. 

The Executive Committee shall appoint annually a Referee Committee, 
consisting of five members of the Association, of which three shall consti- 
tute a quorum. It shall be the duty of the Referee Committee to assist in 
the fair adjustment of all differences between members of the 4 ssociation 
and those with whom they may do business. 


ARTICLE V. DUTIES OF EXECUTIVE COMMITTEE.—The Executive 
Committee shall have general charge of the affairs of the Association, shall 
audit all claims against the Association and shall have charge of all reports 
of trade statistics touching the same. 


ARTICLE VI. DUTIES OF SKC. AND TREAS.—The Secretary and Treas- 
urer shall, under the direction and control of the Executive Committee, 
have charge of all books, records, documents and correspondence of this 
Association, shall collect all fees, dues, fines or other moneys which may 
become due from the members, issue notices of meetings to committees 
and members when necessary, keep full and accurate proceedings of the 
Association and Standing Committees, and perform such other clerical 
labor that shall be necessary. 


He shall, under the diréction and control of the the Executive Com- 
mittee, receive, invest and disburse all funds of the Association. 

He shall keep regular books of accounts and shall file and preserve all 
vouchers for payment of money. 

His accounts shall be audited and approved by the Executive Com- 
mittee, and for that purpose shall be made up and presented to them at 
the annual meetings. 
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Double Pineapple Grater 
— GANNING FACTORIES BUILT COMPLETE 


Low Prices and Liberal 


Terms to Purchasers 


PRESSPRICH COMPANY 


ARCHITECTS AND BUILDERS 


ESTABLISHED 1895 


4 103 PARK AVENUE 


CORNER 4ist STREET 


NEW YORK 


Agents Wanted in Unoccupied Territory 


THE JOHN R. MITCHELL COMPANY, 
Foot of Washington Street BALTIMORE, MD. 


HAVE 


The apparatus that combines naptha or dis- 


tillate with air in exact ratio, making an abso- 
lutely uniform quality of gas regardless of a 
changing demand. 

The 20th Century Gas Machine is the 


best, therefore the cheapest. Renders most eff- 


cient and economical fuel for fire pots and cappers, 


from 59 degrees distillate or from common stove 
grade gasoline. 

Does not affect the insurance rate when 
installed inside of insured . 
Kemp delivers the goods. 


Satisfaction guaran- 


‘20th Century"Gas Machine.” 


THE C.M. KEMP MFG. CO. 
BALTIMORE, MARYLAND. 


teed. Furnished on trial. 
Fire it back if it does not 


meet your expectations. 
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ARTICLE VII. ORDER OF BusINESS.—At all meetings of the Associ- 
ation the following shall be the order of business: 

Calling to order. General business, BR 
Calling roll. Election of officers. 
Reading minutes of last meeting. Adjournment. 
Hearing reports. 

ARTICLE VIII. DisciPLINE —A member may be expelled for cause, 
after having been given an opportunity to speak in his defense, by a two- 
thirds vote of any regular meeting. 

ARTICLE IX. VACANCIES.—Vacancies in the Executive Committee 
may be filled by the committee itself. 

ARTICLE X. BROKERS.—Each broker, expecting to do business with 
the Association or its members, shall send to the Secretary daily quota- 
tions of the market. He shall further send to the Secretary copies of all 
letters making quotations to brokers or jobbers, and of all circular letters 
touching upon the canning industry. Said quotations and letters shall be 
kept on file by Secretary. 

ARTICLE XI. CHANGES.—Amendments to these By-Laws may be 
made at any regular meeting of the Association by a two-thirds vote of the 
members present, or at any time at a meeting of the Executive Committee 
by a majority vote of the entire committee. 

Officers are:—C. D. Hylton, President, Troutville, Va.; John W. Lay- 
man, Vice-President, Troutville, Va.; G. A. Layman, Secretary and Treas- 
urer, Daleville, Va. 

The Executive Committee consists of:—O. B. Jamison, Boones Mill, 
Va.; Wm. M. Layman, Bonsack, Va.; Henry Murrel, Route No. 1, Roan- 
oke, Va.; F. L. Smily, Route No. 1, Roanoke, Va.; Dr. R. H. Latnie, 
Buchanan, Va.; J. C. Brewbaker, Route No. 3, Buchanan, Va.; J. D. 
Hilton, Fincastle, Va; F. D. Bolton, Fincastle, Va.; L. B. Duffy, Hay- 
makertown, Va.; Geo. A. oomaw, Troutville, Va.; O. U. Brugh, Trout- 
ville, Va.; James Frantz, Daleville, Va.; W. G. Spigle, Troutv‘lle, Va.; 
C. D. Hylton, Troutville, Va.; G. A. Layman, Daleville, Va. 


Figures in reference to the apple crop of the country for 
1909 show a falling off from 1908 of nearly three million barrels, 
giving this year’s crop as 22,735,000. This is much below the 
years of 1906 and 1904 and can hardly compare with the bump- 
er season of 1896. 


President Crary’s Name to be Omitted. 


In the full page advertisement that appeared in the Satur- 
day Evening Post of November 6, Mr. Charles S. Crary’s name 
and address was included, as president of the National Canners’ 
Association. 

President Crary explains, in a letter to Mr. Frank E. Gor- 
rel, secretary, that this move was decided upon after a consul- 
tation, as it was thought the advertisement would be more 
effective, and more good would be accomplished if some uame 
and address was included in the ad, instead of merely ‘‘National 
Canners’ Association.’”’? Since the publication of the ad and 
the subsequent adverse criticism on account of the president’s 
name appearing therein, Mr. Crary has advised Lord & Thomas, 
the advertising agents who have charge ‘of the matter, not to 
insert it any more, and future advertising will give no name or 
address. 

The Canned Goods Exchange, of Baltimore, has sent out 
the following circular letter to its members in respect tosame:— 

‘‘You may have noticed an advertisement in the Saturday 
Evening Post, of the National Canners’ Association, signed with 
the name and address of its president. It was thought by some 


“members of the Exchange that said advertisements would be of 


more advantage to the general trade if the name and address of 
the president had been omitted. The attention of the Execu- 
tive Committee having been called to the matter, you are here- 
with informed that in the future said name and address will not 
appear on advertisements from the National Canners’ Asso- 
ciation.’’ 
By ORDER OF THE PRESIDENT. 
W. F. Assau, Secretary. 
Mr. Crary has in his possession a letter written by a retail 
grocer of Chicago, commending the Association upon its ad, 
and this party, it is explained, could not have written the letter 
if no name and address had appeared in the advertisement. 


Lewis Power Can Tester 


CAPACITY, 12,000 NO. 2 OR NO. 3 CANS 10 HOURS. GALLONS, 6,000 


ALSO MANUFACTURER OF 
*ineapple Peelers and String Bean Cutters. Second-hand Machinery 
sale; Power Presses, Steward Sanitary Can Double Seamer and 
jineing Machine for No. 2 and No. 1ocans. Also lot of Can Dies, all 
zes, with Cap Dies for same. Very cheap. 


E. J. LEWIS, 


The 
Decorating 


.. LIN PLATE DECORATING... 
IN ALL IT’S BRANCHES 


GOLD LACQUERING AND PRINTING 
OF PLATES TO STAND PROCESSING 
A SPECIALTY. . . . . . . . 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


194 CHAMBERS STREET 
NEWYORK, - - - N.Y. 


WORKS WITH R. R. SIDETRACE : 
BROOKLYN, e e N. 
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HAVE YOU BOUGHT 


Or have you SOLD that piece of Machinery? 


Now that you have gotten this far, we 
wish to direct your attention to the page 
which we know you should read, for your 
own profit, and it is the ‘‘For Sale’’ page. 
Don’t miss this any week; you might think 
you are not interested, and thus receive a 
surprise. The bargains that are offered there 
are all in your line. 

There are, also, some who wish to buy. 
See if you have what is wanted. No need to 
sell it as junk. See page 30. 


The man you need in your employ is 
advertising on Page 35. 


BETHLEHEM 
SYRUPING MACHINE 
BEST HOIST EVER BUILT. $125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 
cans, and do perfect work. . . . 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns. . . . . 


SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


round or square cans or glass jars, 


Friction Clutches Throughout. 


Sure Limit Stops. Greatest Daily Capacity bed FE N RY R. STIC K N EY 


MOST DURABLE. 
No Hard Work for Operator. PORTLAN D, MAINE, U. S. A. 


MANUFACTURED BY SPECIAL AGENT 
BETHLEHEM FOUNDRY AND MACHINE COMPANY SPRAGUE CANNING —_ COMPANY, 


SOUTH BETHLEHEM, PA. NEW ENGLAND STATES. 


| We are Specialists in Hoisting Machinery. | 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRAD® 
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The ‘‘Eureka’’ Can Filler 
has no equal. — 
Thoroughly efficient; great 


capacity. 
Every can well filled. 
Automatic in operation. 


OF ALL SORTS Prompt delivery. 


QUICK SERVICE GUARANTEE, ABSOLUTE er The S. Howes Co. 
LAITNER BRUSH CO., Detroit, Mich. ‘‘Eureka’’ Works, 


JUST GET OUR PRICES BEFORE PLACING THAT ORDER Silver Creek, N. VY. 


SPECIAL - AND - MACHINE 


USED== 


.. BARGAINS... 


Sprague Exhaust Boxes. Model M. Corn Cutters. Morrall Double Cut Corn Cutters. 
King Tomato Fillers. Cyclone Pulp Machine. Burnham Cookers. 
Hawkins Cappers. Copper Kettles 60, 80, 100 and 150 Gallons. Kraut Cutters. 
Sinclair-Scott Belt Crane. Open Kettles. Closed Kettles. 


All in first-class condition and guaranteed for all practical purposes as good as new. Will make attractive prices 


H. COTTINGHAM, 
105 N. Frederick St, Baltimore. Md. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


The First and Only Complete and Adjustable 
Machine of its Kind Offered to the Public. 


@ For use with fillers of either 
the one or two spout type. 


PRICES. 
For one spout machine, $75.00, 
For two spout machine, 100.00. 


@ Adjustable for all sizes of 
cans. Positive in operation. 
Has given great satisfaction 
wherever used and we refer 
with pleasure to all former 
purchasers. Send for booklet 
of users comments and for 
descriptive pamphlet. 


Manufacturers of 


HULLS 


PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS 


Repairs Promptly Attended to. BURDEN & BLAKESLEE, 


CANNING HOUSE SUNDRIES CAZENOVIA, N. Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


Tee 
| 


36 


THE TRADE. 


Of Machinery and Supplies 
‘and Those who Sell Them 


AIR PUMPS. 
Max Ams Machine Co., Mt. Vernon, N. Y. 


ltimore. 

J. S. Hull Mfg. Co., 
go. 
Sprague Can’g. Mchy, Co Baltimore 


American Compressor & Pump Co’, 
APPLE FILLERS 

See String Bean Fillers. 
AUTOMATIC CANMAKING MACHINERY. 


Ayars Machine Co., Salem, N. J. 
Slaysman & Co., 
Stevenson & Co., Baltimore. 


Stiles-Morse Co., Chicago and Baltimore. 


AUTOMATIC CANNING SYSTEMS. 
Sprague Canning Machinery Co., Chicago. 
AUTOMOBILES. 
Sinclair-Scott Co., 
BELTING. 
Burt Machine Co., 


BOOKS FOR CANNERS. 
‘A Complete Course in Canning’ and others, 


The Trade. 
BOTTLE CAPPING, CORKING, FILLING 
MACHINES. 


New York City. 
Chicago. 


Baltimore. 


Baltimore. 


Max Ams Machine Co., 
Sprague Canning Machinery Co., 


BOXES AND BOX SHOOKS. 


Canton’ Box Co., Baltimore. 
H. D. Dreyer & Co., Baltimore. 
BOXING MACHINES. 

Burt Machine Co., Baltimore. 


Fred. H. Knapp Co., Westminster, Md. 
BROKERS. 
Baker & Morgan, 
J. D. Blakemore & Co., 
Jno. H. Erskine, | 
BRUSHES 
Laitner Brush Co., 


Aberdeen, Md. 


New Orleans, La. 
Memphis, Tenn. 


Detroit, Mich. 


CANS. 

American Can Co.,- New York, Baltimore, 

Chicago, San Francisco. 
Boyle Can Co., Baltimore. 
Continental Can Co.,Syracuse, Chicago, Baltimore’ 
Old Dominion Can Co., Troutville, Va. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co. Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 


CAN MAKING MACHINERY. 
(Crimpers, Testers, Seamers, etc.) 
Ayars Machine Co., Salem, N. J. 
E. W. Bliss Co., Brooklyn, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 


John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 


Stiles-Morse Co., Chicago and Baltimore. 


CANNERS’ SUPPLIES. 


Ayars Machine Co., Salem, N. J. 
Geo. E. Lockwood Co., Philadelphia. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Henry R. Stickney, Portland. 


CANNING HOUSES BOILT. 


O. Pressprich & Co., New York. 
Can Marking Ink. 
A. E. Macneal, Baltimore. 


CAN RIGHTING MACHINE. 
Burden & Blakeslee, Cazenovia, N. Y. 


CAN STRAIGHT=NERS. 


Sprague Canning Machinery Co., Chicago. 


CAPPING MACHINES, Power. 


Ayars Machine Co. Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Vt. 

Chicago. 


Sprague Canning Machinery Co., 
CAPPING MACHINES, Hand. 


Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
E. Renneburg & Sons, Baltimore. 


Sprague Canning Machinery Co., Chicago. 


CAP PLACING MACHINES. 
E. M. Lang Co. Portland, Me. 
CAPPING STEELS. 


Geo. E. Lockwood Co., Philadelphia. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 


Sprague Canning Machinery Co., Chicago. 
- Stevenson & Co., Baltimore. 
H. R. Stickney, Portland. 
Gee. W. Zastrow. Baltimore. 
CATSUP MACHINES. 
H. Cottingham, Baltimore. 
S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


ONSULTING EXPERTS. 
W. L. Hinchman, Haddonfield, N. J. 


CHLORIDE OF CALCIUM. 


Sprague Canning Machinery Co., Chicago. 
CLUTCH PULLEYS, ETC. 
Sinclair Scott Co., Baltimore. 


COATED CANS. 
American Can Co., New York, Chicago, Baltimore, 


San Francisco, Montreal 
Continental Can Co., Syracuse, Chicago, Baltimore. 


Sanitary Can Co., Fairport, N. Y. 
Southern Can Co, Baltimore, 


CONDENSED MILK FILLERS. 


Henry R. Stickney, Portland. 
CONTINUOUS LINE. 
Sprague Canning Machinery Co., Chicago. 


CONVEYING AND MACHIN- 


Bethlehem Foundry & Mach. Co., 

S. Bethiehem, Pa. 
C. S. Harris Co., Rome, N. Y. 
Sprague Canning Machinery Co., Chicago. 


COPPEKS, Soldering. 
See Canners’ Supplies. 


COPPER JACKETED KETTLES. 


Geo. E. Lockwood Co., Philadelphia, 
E. Renneburg & Sons, Baltimore 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago 
Geo. W. Zastrow, Baltimore. 


CORN COOKERS AND FILLERS. 


Ayars Machine Co., Salem. N. J. 

H. Cottingham, Baltimore. 

Morral Bros., Merral, O. 

Sprague Canning Machinery Co., Chicage. 
CORN CUTTERS. 

Morral Bros., Morral, O. 

Sprague Canning Machinery Co., Chicago. 


CORN HUSKERS. 
Huntley Manufacturing Co. Silver Creek, N. Y. 


Sprague Canning Mach. Co. Chicago. 
CORN MIXERS. 

Sprague Canning Machinery Co., Chicago. 
CORN SILKERS. 

Sinclair Scott Co., Baltimore 
Sprague Canning Machinery Co., Chicago. 
CRANES. 

Burt Machine Co., Baltimore. 
AH. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, se Baltimore. 
CRATES, Iron Process. 

Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
Decorated Tin. 

Metallic Decorating Co. New York, 


DIES, PRESSES AND TOOLS. 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. W. Bliss Co.., Brooklyn, N. Y. 


Jno. R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 


Stiles-Morse Co., Chicago and Baltimore, 


Enameled Lined Cans. 
Sanitary Can Co., Fairport, N. Y., Etc. 
Sotithern Can Co., Baltimore. 


ENGINES, BOILERS, FITTINGS, ETC. 


E. Renneburg & Sons, Baltimore. 
Slaysman & Co., Baltimore. 
FACTORY TRUCKS. 

Sprague Canning Machinery Co., Chicago. 
FILLING MACHINES. 

Ayars Machine Co., Salem, N. J 
H. Cottingham, Baltimore 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y¥ 
Henry R, Stickney Portland. 
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FIRE POTS. PACKING, Asbestos. Sealders, Tomato, Efe. 
E. W. Bliss Co., Brooklyn, N.Y. See Canners’ Supplies. Ayars Machine Co. ey Salem, N. J. 
Ayars Machine Co., Salem, N. J. PAILS, TUBS, BOWLS and. pins Morral Bros., Morral, O. 
1. S. Hull Mfg. Co., Baltimore. Edw. Renneburg & Son, Baltimore. 
E. Renneburg & Sons, ee ae Sprague Canning Machinery Co., Chicago. 
H. R. Stickney. Portland. PARING KNIVES. seupen, 
Cc. M, Kemp Mfg. Co., Baltimore. See Canners’ Supplies. 
GAS AND GASOLINE ENGINES. PARING MACHINES, Apple, Ete 
SOLDERING FLUX. 
& Co. Baltimore. Sinclair Scott Co., Baltimore. G29, Lockwood Co., Philadelphia. 
asolene. ASTE 
Standard Oil Co., Nearest Tank Station. Burt Machine oo Baltimore. Solder Applied Caps and Machines. 
GAS MACHINES. Fred, H. Knapp Co. Westminster, Md. %- W. Bliss Co., Brooklyn, N. Y. 
C. M. Kemp Mig. Co., Baltimore. 4: K- Robins & Co., Baltimore. Solder Hemmed Caps. 
U. S. Gas Machine Co., Muskegon, Mich. Patent Attorney. American Can Co., New York, Chicago, 
GRATES, Furnace. Edw. S. Duvall, Jr., Washington, D. C. Baltimore, San Francisco. 


See Canners’ Supplies. 


HOIST AND CARRYING MACHINES. 
Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 


C. S. Harris Co., Rome, N. Y. 
Sprague Canning Machinery Co., Chicago. 
INSURANCE 
Canners’ Exchange, Chicago. 


JACKET KETTLES, Steam. 


Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 


KEROSENE OIL SYSTEMS. 


J. S. Hull Mfg. Co., Baltimore. 
KETTLES, Process. 
Edw. Renneburg & Son, Baltimore. 
H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Gee. W. Zastrow, Baltimore. 
LABELS. 
Simpson & Doeller Co., Baltimore. 


U. S. Printing Co., Cincinnati and Brooklyn 
LABELING MACHINES. 


Burt Machine Co., Baltimore. 

Fred. H. Knapp Co.. Westminster, Md. 

Morral Bros., Morral, O. 
LACQUER. 

Burt Machine Co., Baltimore. 

John G. Maiers’ Sons, Baltimore. 


LACQUERING MACHINES. 


Burt Machine Ce., Baltimore. 
Seely Bros., Blaine, Wash. 
LOCKERS, CANS. 
E. W. Bliss Co., Brooklyn, N. Y. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Stiles-Morse Co., Chicago and Baltimore. 
METALS. 
EH. M. Lang Co., Portland. 


METALS, Perforated. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 


MIXERS, Cern, Mincemeat, etc. 


H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
OYSTER CARS 
Edw. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 


OYSTER MEASURERS. 


Edw. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 


OYSTER STEAM BOXES. 


rague Canning Machin icago. 
Geo. W. Zas Zastrow, Baltimure. 


OVERHEAD TRACKING. 


Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 
Sprague Canning Machinery Co., Chicago. 


PAY CHECKS. 
See Canners’ Supplies. 


PEA BLANCHING BASKETS. 


See Canners’ Supplies. 


PEA BLANCHERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 


PEA CLEANERS. 
S. Howes & Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 


PEA FILLERS. 


Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


PEA SEPARATORS or GRADERS. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y 
E. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 


PIG LEAD AND TIN. 


E. M. Lang Co., Portland. 
PRESSES, DIES, ETC. 
E. W. Bliss Co., Brooklyn, N. Y. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Stiles-Morse Co., Chicago and Baltimore. 
PINEAPPLE MACHINERY. 
E. J. Lewis, Middleport, N. Y. 
The John R. Mitchell Co., Baltimore. 
Sinclair Scott Co. Baltimore. 
Stevenson & Co., Baltimore. 
Geo. W. Zastrow, Baltimore. 


PROCESS KETTLES. 
See Kettles, process. 


PULP MACHINES. 


S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 


RETORTS. 
See Kettles, process. 


REVOLVING SCREENS. 


H. Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 


SANITARY CANS. 
American Can Co., New 


Sanitary Can Co., 
Tudianapolis-Bridgeton 
L. & J. A. Steward, Rutland, Vt. 


Sanitary Can Making Machinery. 
E. W, Bliss Co., Brooklyn, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Vt. 


SCRAP TIN. 
Ammidon & Co., 


SEEDS. 
Leonard Seed Co., Chicago, I11, 


SIEVES AND SCREENS. 
S. Howes Co.,_ . Silver Creek, N. Y 
Huntley Mfg. Co., Silver = N. Y. 
Sinclair Scott altimore. 
Sprague Canning Machinery Co., 


Baltimore. 


Continental Can Co., Syracuse, Chicago. 


E. M. Lang Co. Portland, Me. 
Southern Can Co., Baltimore. 
Boyle Can Co., Baltimore. 


SOLDERING FURNACES. 


J. S. Hull Mfg. Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
STEAM COILS. 

Edw. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, timore. 
STEELS, Capping. 

See Capping Steels. 
STENCILS. 
See Canners’ Supplies. 
STORAGE 
Penna, Warehousing & S.D. Co. _ Philadelphia 


STRING BEAN MACHINERY. 


S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
E. J. Lewis, Middleport, N. Y 


SYRUPING MACHINES. 


Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago 
Henry R. Stickney, Portland. 

TANKS, Iron. 
See Kettles, process. 

TIME CHECKS. 

See Canners’ Supplies. 

TIN PLATE. 
Pope Tin Plate Co., Pittsburg, Pa. 


TOMATO FILLING MACHINES. 


Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
- Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


TO BUY OR SELL MACHINERY, ETC. 
A ‘For Sale’’ ad in The Trade. Baltimore 


TOPPING AND WIPING MACHINES. 


Ayars Machine Co., Salem, N. J 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


TRUCKS. 
See Factory Trucks. 


TUBS, PAILS AND PANS. 
See Canners’ Supplies. 


WAREHOUSEMEN 
Penna. Warehousing & S. D. Co. 


Morral Bros., 
‘ Co., 


Philadelphia. 


Morral, O. 
Sprague Cannin Chicago 
Ayars Machine N. J 


BASKETS. 
See Canners’ Supplies. 
WIRE CLOTH, Canmners. 
See Pea Separators and Graders. 


WRAPPING MACHINES. 

Burt Machine Co., Baltimore 
Fred. H. Knapp Co., Westminster, Md. 
ZINC, Perforated. 

See Canners’ Supplies. 
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Wanted and For Sale. 


This is e page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 


you will be a dozen times in the year. 


If you fail to see and accept your opportunity your time is lost, 


together with money. Prices and terms upon application. 


WE OFFER 


Second-hand Knapp Labelers rebuilt with new lap pasting 
device especially adapted to label dented cans at greatly reduced 
prices. We guarantee them to do as good work as new ones. 

Knapp Labelers offered for sale outside our house do not 
contain these devices. 

THE FRED. H. KNAPP COMPANY, 


WESTMINSTER, MD. 


FOR SALE. 


At low price, if ordered at once; practically new: 
One knapp No. 3 Labeling Machine. 
One Knapp No. 2 Labeling Machine. 
E. C. SHRINER & CO., 
KEYSER BLDG., BALTIMORE, MD. 


SEED FOR SALE. 
We offer 75 bushels good Horsford Seed Peas at $4.50 per bushel 
f. o. b. Le Seuer, if taken at once. Inquire of J. H. BONES & CO., 
1022 Im. Box 854, Le SEUER, MINN. 


SWEET POTATOES FOR SALE. 


We offer full standard 3-lb. dry packed Sweet Potatoes at 72%c.f. 0. b. 
factory, usual terms, goods guaranteed full weight and satisfactory in every 
respect. 
western cities. Samples upon request. 


COAST CANNING CO., Darren, Ga. 


“Don’t Carry All Your Eggs In One Basket’’ 


GET A COPY OF 


“A Complete Course in Canning” 


and learn how to pack one or two specialties. You can 


get the stuff; it will tell you how to pack it. 


ORDER NOW. 
THE TRADE. 


CANNING, PRESERVING, AND PICKLING 
FACTORY FOR SALE= 
IN MONTREAL, CANADA 


Factory recently built of solid brick with stone foundation. 
Floor space, 21,000 square feet, six stories high; adjoining 
out-house, one story, 88 by 75 feet, built on foundations that 
can support a six-story building. The entire equipment is 
practically new, modern and up-to-date. 

Situated within easy access of railroad, and in the work- 
ingman’s district. This is practically a ‘‘going’’ concern, 
as plant has only been closed down for the last six months, 
owing to the death of the proprietor. The goods turned out 
by this concern are established and well-known throughout 
Canada. 

For further particulars, apply to 


J. A. PREVOST 


Merchants’ Bank Bldg., Montreal, Canada 


We have competitive freight rates to the Western and South- 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all'the new improvements, and we guarantee 
them to work as well as new. 

We will allow the full amount paid towards new Knapp Labelers any 


_time within one year from date of purchase. 


These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 
THE FRED. H. KNAPP COMPANY, 
° WESTMINSTER, MD. 


WOOD TANKS FOR SALE. 


Six (6) Cypress Tanks, good as new. Outside measurement, 4 feet 
high and 8 feet diameter. Four adjustable hoops. These tanks can be 
used for Pickles or Sauer Kraut. 

LIBERTY BRAND CANNING CO., 


Ir5im DEL. 


A BARGAIN FOR THE RIGHT MAN. 


We want a man who has some money to put in with us, and who will 
eome here and take charge of the canning plant, and runit. Will 
give rent free until January ist, 1911, to the first man who means business. 
Everything is here ready; we are just shy on experience. No use to write 
unless you mean business. Address, BATON ROUGE CANNING Co, 

917 tf Baton Rouge, La. 


WANTED. 


Process Kettles—either Zastrow’s, Sprague-West, Standard Sprague 
or Baker’s. Must be in A 1 condition and cheap. Give exact inside 
dimensions and make, and state age and lowest price. Also want HAWKINS 
CAPPER and Power Hoist. Address J. M. STROMBERG, Shrewsbury, N. J. 
IoI51m 


MACHINERY WANTED. 


WANTED— Four Model M. A. Sprague Corn Cutters. 
State condition and price. 


II121Im. Address ‘‘B. W.C.,’’ care THE TRADE. 


CANNING FACTORY FOR SALE. 


Canning Factory For Sale at a great bargain, 
thoroughly equipped for packing vegetables. 
New and up-to-date machinery—two lines— 
situated in best vegetable growing district of 
America. This is great and rare opportunity 
for profitable investment. Averaged 30 per 
cent. per year for the past three years on price 
asked, which is actual cost. 


Address ‘‘SELLER,”’ 
Care THE TRADE. 


Who wants a man with 25 years experience in packing all 
kinds of goods as manager of their factory ? Can pack goods so as 
to show a profit. Can travel winters as have a large acquaint- 


ance with the jobbing trade. 


Address, ‘‘H. C.,’’ 
Care THE TRADE. 
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BALTIMORE CANNED GOODS MARKET. | 
. T. J) MEEHAN & CO., Brokers, Baltimore. Cash Regular 
No. 2 Harford County Standard 75 
UNLABELED GOODS ABOUT 2%c. LESS. No.2 82% 
QUOTED F. O. B: BALTIMORE. No. 2 Maine Style 75 
No.2 ‘* Fane 8 
APPLES. 
HERRING ROE 
Cash. Regular. 
ASPARAGUS. 

No. 2% Sq. Mammoth Asparagus 3 00 3 75 
No. 2% Sq. Medium 250 2 65 
No. 2% Sq. Small 225 240 
No.1 Sq. Extra Tips 225 2 65 75 

BEANS. OYSTERS. 
T. G. CRANWELL & CO., Brokers, Baltimore. : 
BAKED E. C. SHRINER & Co., Brokers, Baltimore. 
‘ Noy 2, 9 Ounes:........ 55 
(Plain Goods 2%c. Less on 2s and 3s, Ic. on Is.) 60 
3 co T. G. CRANWELL & CO., Brokers, Baltimore. 
WHITE WAX bo 
LIMA BEANS. PEACHES. 
No. 2 Standard Green.........5 85 No. 1 Extra Sliced Yellow, Heavy 95 
No, 2 Small 130 1 40 No. 2 Standard go 
80 Yellow.. I 40 
White 1 40 
“ “ce V 1] 
BEETS 3 Selected 

E. C. SHRINER & CO., Brokers, Baltimore, Md. 3°75 
No. ies, 

2 Preserved I H. H. TAYLOR & SON, Brokers, Baltimore. 
No. 1 3°75 y 7 75 
No. 2 95 100 
No. 2 , 25 PINEAPPLE. 
0 3 50 T. J. MEEHAN & Co., Brokers, Baltimore. 
No. Seconds i in Water 7c 
CHERRIES 95 I oc 
No. 2 Seconds, 65 Grated, Ioo I Ie 
No. 2 85 Extra Standard, Whole Circles, I 25 1 3¢ 
No. 2 Standards i in 65 75 2 Selected, Whole 140 I 
No. 2 ‘* I 30 I 50 ‘* 2 Fancy Extra Selected, Preserved, Sliced. 
No, 2 ‘* Red, Extra Pitted........ paanansiaxiidsuevsccamiuunsdakine noe ‘* 2 Fancy Extra Selected, Preserved, es 160 7 


40 THE TRADE. 
’ B ntinued. 
BALTIMORE CANNED GOODS MARKET—Continven. 
SUCCOTASH—Green Beans and Corn No. 2. I 05 
PINEAPPLE—Couttinued. Dry Beans and Green Corn No, 7 
Cash Regular Maine _ I so 
No. 1 Standard Grated, Good Be. 80 SAUERERAUT—Fancy. NO. cones 75 
“ 2 Pie Grated, Solid Packed, SWEET POTATOES—Jersey INO, 
3 Pie Grated, Solid Packed, Syrtip: go Standard No. 5 
Gallon Pie Grated, Solid Packed, —In SPINACH—Fancy NO. I 05 
PUMPKIN. ‘ Standard No. 3 I 00 
SAUER KRAUT 
SUCCOTASH. APPLES—New Vork State No. 
7o Fancy No. 2 
30 Standard No. ro 
CHICAGO MARKET (F 0 B. CHIC 2 25 
AGO.) Peeled in Water NO. 112% 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. PEARS— 2% so 
CANNED VEGETABLES. 
PINEAPPLE—Bahama Sliced Extra 2 00 
ASPARAGUS—California White Mammoth No. 2%...... Grated 2 
Peeled, NO. “ “ Sliced Extra Std. No. 2 I 70 
“ reen Hawaii Sliced Extra 2 35 
“ “ White, Medium “ “Standard No. 2% 2 10 
“ “ White, Small “ “ Standard No. 45 
“ Green, “ Grated Extra I 65 
Tips White, Gquere Mo. ...... ...... Pa “ 1 45 
id “Green, Square No.1 ...... ...... Crushed Water NO. 10 5 75 
“ Round No. 1 ...... “ Eastern Pie Water I 00 
BEANS—String, Refugee Size, I = I 65 “ 3 00 
“ “ “ 4 Cut 65 Water 3 00 
Graded White Wax same prices as Green Refu- RASPBERRIES—Black Michigan Water No. 2.0.0.0... sess cesses 
gee, but quite scarce for the larger grades. Red § 
Beans String, Common Standard Green _ 60 Red “ No. 2 
Limas Extra Graded Green I 15 STRAWBERRIES—Extra Standard Syrup No. I Io 
Med. go Standard Water 5 25 
oi Red Kidney Improved 75 
“ ““ ” Standard 65 CANNED FISH. 
BEETS—Pancy Small, Whole I 55 
“ vergreen Western 7° 75 
HOMINY—Fancy Inside Enameled Cans No. 65 70 
Ds 405565 I 75 “ “ 


ree 
| 
| ‘ 
Bi: 
= 4 


THE TRADE. 


NEW YORK CANNED GOODS MARKET. 


(Reported by Special Cor: espondence.) 


10, New York State. 275 @ 3 00 
Maryland, No. to. 2 25 2 30 
APRICOTS—California Standards 2%s 190 
BRANS—No. 2 Lima I 25 
Baked, Ne. 3 go 
CORN—No. 2 New York State 85 
Maine, Fancy. 1 02% 
“ “ thern 771% 
Western, 28 717% 
LOBSTER—Picnic talls 2 65 
OYSTERS—4 Ounce Standards 65 
PEACHES—2% I 20 I 25 
2% Extra Standard, I 30 I 40 
PEAS—No. Early I 15 I 25 
I 00 I 05 
Standard, I 30 235 
Gallon 2 10 2 25 
Singapore, Preserved— 
I 00 I 05 
1,25 I 30 
Hawaiian Sliced— 
t 80 2 00 
Medium Red, talis, 3 117% 
Sockeye, fi flats, m 210 
Alaska Pink, talls, 1-1b 7 
STRAWBERRIES—No. 4 25 4 50 
State pack, 2s...... Southern......... 75 I 00 
TOMATOES—No 2 Standard Maryland 50 52% 
ORDER BLANK. 
THE TRADE 


THE CANNED GOODS AUTHORITY. 
304 Mp. SAvinGs BANK BLDG. BALTIMORE, Mp. 
GENTLEMEN:— 
Enclosed please find remittance amounting to $5.00, 


for which please send me a copy of ‘‘A CoMPLETE COURSE IN 
CANNING.”’ 


NAME 
ADDRESS 


Crry 


STATE 


CANS AND CANNERS: METALS. 


F. O. B, SHIPPING PoINT. 
CANS. 


AMERICAN CAN CO. 


The American Can Company announce that no prices are avail- 
able for publication, byt upen application they will be very glad to quote 
prices. We have accordingly withdrawn the list of prices which form- 
erly appeared in this space. 


WHEELING CAN CO. 


No. 1 1% inch $ 9.00 per thousand. 


Solder Hemmed Caps, 1% inch, 75¢.; 2 1-16, $1.10; 2 oh $1.40 
SOUTHERN CAN CO. 


Prices of Solder Hemmed Caps, 1% inch, 75c; 2 1-16, $1.10; 2 7-16, Pa 40. 
“‘Southern”’ Inside Coated Cans, $1.25, $1.75 and $2.25 per thousand 
additional for the Is, 2s and 3s respectively. 


THE BOYLE CAN CO. 


“ 4 1% talk 13.00 


Pelee ae Solder Hemmed Caps, 1% inch, 75c.; 2 1-16, $1.10; 2 7-16, Ps 40. 


INDEPENDENT PRICES. 
No.1 No.2 No.2% No.3 No.3 Jersey No. 3 Jersey Tall No. 10 
$3.00 f1t.0c $14.50 $15.00 $16.00 $17.00 $40 00 
SANITARY CANS. 


SANITARY CAN CO. 
DIFFERENTIAL FOR 


PLAIN ENAMELED’ SPECIAL PLATES. 


$10.75 $13.75 $ .40 
19.00 23.00 .75 
20,00 24.50 85 
Terms: f.o. b. Fairport, N. Y., he Ind., Bridgeton, N. J. 


TIN PLATES. F. O. B. MILL. 


I C., 14x20, 107 lbs. Bessemer Steel...... 
I C,, 14x20, 100 lbs. Bessemer Steel......... 
I C., 22x27%, 90 lbs. Bessemer Steel...... 
IC, 1934x27, 95 lbs. Bessemer Steel....... 
PIG TIN. 
storotoms 1 to4 toms 
Straits...... 
PIG LEAD. 
$470 
SOLDER 
4x¥% 9xIo Bx 1u 
17 16 15 
20 19 18 


STANDARD SIZES OF CANS. 
DIAMETER. 


No. 2% — 4 in, 4% ia. 
No. Io Cans 6% in. 6% in, 


4% 
: 
CONTINENTAL CAN CO. 
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TRE TRADE 


THEATRES. 


WEEK OF NOV. 22nd, 1909. 


FORD’S. 
J. E. DODSON. 


AUDITORIUM. 
MAXINE ELLIOTT. 


MARYLAND. 
Matinee Daily. 
KEITH STAR ATTRACTIONS. 


HOLLIDAY STREET. 
Matinee Daily. 


“THE RIVER PIRATES.” 


GAYETY. 
Matinee Daily. 


THE JERSEY LILLIES. 


NEW MONUMENTAL. 
Matinee Daily. 


WASHINGTON SOCIETY GIRLS. 


H. ERSKINE 


262 Randolph Bldg. - MEMPHIS, TENN. 
Merchandise Broker and Manufacturers’ Agent 


Accounts Solicited of Manufacturers, Brokers, Dealers 
and Producers of Canned Goods and all Goods 
Handled by Wholesale Grocers 


REFERENCES: ALL MEMPHIS JOBBERS 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


J. D. Blakemore Sam W. Booksh, Jr 


J. D. BLAKEMORE & COMPANY, 
Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


CHICAGO BALTIMORE. | 


8 Old street number, 67 W. Washington St., CHICAGO § 
¢ New street number, 562 Washington Boulevard #% 


SELLERS AND BUILDERS 


HIGH SPEED 
AUTTMATIC 
CAN MAKING 
MACHINERY 


Manuféeturers of the Strictly High Grade Nickel-Stee! 
“MARYLAND” AUTOMOBILE. 


The Sinclair-Scott Co., 


‘BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Patents and Trade Marks 
Food and Drugs Act Opinions. 


EDWARD S. DOVALL, Jr. 


Attorney-al-Law and Solicitor of Patents 


LOAN AND TROST BOILDING, 


WASHINGTON, D. C. 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


BANNON BUILDING, St. PavuL AND BALTIMORE STs. 
President, JoHN S. Grsss, Jr. 
Vice-President, 
ALBERT T. MYER 
Secretary, W. F. Assav. 
Executive Committee : 
C. WHITE 
Arbitration Committee : 


Treasurer, 
LEANDER LANGRALL 


Gko. T. PHILLIPS H. S. OREM 


E. C. WHITE 
B. HAMBURGER 


; H. A. WAIDNER 
C. J. SCHENKEL, Wo. GRECHT 
Committee on Commerce : , 

RuFus M. GIBBs. 


JoHN SCHALL, 
W. E. ROBINSON 


CHAS, J. BROOKS LOUIS GREBB, 
Committee on Legislation : 


Gro. T. PHILLIPS. L. L. 


F, A. ToRscH, W. L. SHAW H. P. STRASBAUGH, 
Hospitality Committee: 
T. J. MEEHAN, E. H. MILLER H. W. KREBBs, 


Counsel, JoHN C. ROSE. Chemist, CHARLES GLASER. 


Avoid trouble and prevent goods 
from becoming mixed in the 
warehouse by marking 
your cans with— 


TIN GAN INK 


This INK Will Stand 
Processing 


WRITE FOR SAMPLES AND PRICES 


A. EH. MACNEAL, 
107 S. FREDERICK STREET, BALTIMORE, MD. 


PROF. DUCKWALL’S 
NEW BOOK 


CANNING PRESERVING 


—WITH— 
BACTERIOLOGICAL TECHNIQUE 
478 Pages, 221 Illustrations. Beautifully Bound in Cloth 
A Practical and Scientific Text Book for Canners, Preserv- 
ers, Manufacturers of Food Products, Superintendents and 
Processors. 


A manager who will master this text book will command 
double his present salary and be worth it to his employers. 


PRICE $5.00, CASH WITH ORDER 
FORSALEBY © - - THE TRADE 


' Standard—Cans weil filled; minimum wt. 


ESTABLISHED STANDARDS. 


All Goods to Comply With National Pure 


Food Laws. 
TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
Ohio 


Weights as here given are the minimum. Contents 
of can drained on ¥% inch wire mesh flat screen for 
.two minutes. 98 per cent of shipment to comply with 
stipulations. 5 per cent of shipment considered fair 
average for testing. 
No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
tomatoes; not necessarily all red. 
No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 
selected, ripe tomatoes. 


No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 


ripe tomatoes. 
No. 2 Standard—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 
No. 10 Standard—Gross wt. 118 oz. and 640z. average ripe 
tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ Asso. 
ae Indiana ce ce 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and vractically free from silk, cob and husk. 
23 0z. gross; stock 
free from hard particles; natural 


reasonably tender; 
color. 
Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


PEA Standards, as adopted by Ohio Canners’ 

Indiana ‘‘ 

Fancy—Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 
fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 

Grading for size—Petis Pois or size No. 1...... 


Asso. 
oe 


Seive 18-64ths 


Extra sifted or ‘‘ No, 2...... 20-64ths 
June or — ‘* 24-64ths 
Marrowfat or ‘‘ No. 5...... ‘*  26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 
‘* Indiana Canners’ Asso.* 
oe ce Ohio Canners’ ce 
No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
' well cured kraut; reasonably dry. %%-inch 
wire mesh used for draining. 

*This Association says, %-inch screen and ‘‘reasonably 

long cut.’’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 

No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 

No. 3 Extra—Same as above, except %-inch from top of can; 

solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, 22 0z.; contents 
44-inch from top of can; 2 per cent black tips; pre- 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U.S. Govern- 

ment. Alsothe State of Illinois. 

Law provides that condensed and evaporated milk shall 

contain not less than 28 per cent of milk solids and 7.7 per cent 
of milk fat. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Continental Can Co. 


BIRECTORS FACTORIES 


T. G. CRANWELL, Presr. CHICAGO 
A. W. NORTON, Vice-Presr. SYRACUSE 
F. P. ASSMANN, S&c. & TREAS BALTIMORE 
4. C. TALIAFERRO. 

8. H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baitimore District. 


TO THE CANNING TRADE. 


We beg to thank our many friends for the valued patronage 
they have given us during the season of 1409. In spite of the fact 
that the packing of many important articles was restricted, owing to 
unfavorable crop conditions, we have sold and delivered a great many 
more cans this year than we have ever done in any one year since 
we have been in business. No greater testimonial of the general 
appreciation by the packers of the high quality of our products could 
be shown. 

In addition to our regular output of packers’ cans and solder 
hemmed caps, we have developed the best open top or “Sanitary” 
can, and the best closing machine in the country. Our open top cans 
and our closing machines are in a class all by themselves. We have 
shipped a number of millions of these open top cans this year and we 
beg to advise our friends that for the year 1910 we will have a new 
up-to-date open top or “Sanitary” can factory devoted exclusively to 
the manufacture of this style of can. 

Again thanking our many friends for their continued patron- 
age and looking forward to the season of 1910 as being a prosperous 
one for the canned goods trade generally, we beg to remain with best 
wishes for your prosperity | 

Yours very truly, 
CONTINENTAL CAN CO. 
Tuos. G. CRANWELL, 


President. 


‘ 


